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hope abounds in this issue.
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RSVP to info@grbairdfin.com before April 30th!
www.bairdbenefitsplus.com/seminars 

Spring 2015 HR Summit
Baird Benefits Plus/G.R. Baird Financial Group Inc. present

MENTAL HEALTH ISSUES in the WORKPLACE—
What employers need to know.

Insights on
MENTAL HEALTH
in the workplace

Valuable
HR Tips!

Door Prizes!

DATE

May 5, 2015

LOCATION

The Marshes Clubhouse  
320 Terry Fox Drive, Kanata   
Garden Terrace Room

TIME 

12:30pm Light lunch will be served
1–3pm Summit
 (start time may vary slightly)

Join us for an insightful look at 
MENTAL HEALTH ISSUES in the WORKPLACE 

from HR and legal perspectives with two of 
Ottawa’s top experienced veterans:

HR consultant Carleen Hicks has worked 

collaboratively with employers for over 20 

years to unlock the full potential of leaders, 

teams and organizations. 

Lawyer Russ Molot has keen insight into 

employment law and will discuss, based on 

case law, the legal implications of mental 

health issues in the workplace.

Tara Azulay, of The Clariti Group, will provide a short networking 

session incorporating HR tips. 

We are proud to offer our HR 
Summits as an opportunity for 
professionals to learn about the 
latest in the field, network with 
others and share knowledge. 

We specialize in customizing group 

benefit and pension solutions for 

businesses of any size. Through our 

hands-on approach in dealing with 

the business owner, Human 

Resources personnel and the 

employees, we have become 

industry leaders for group and 

pension services in Eastern Ontario.  

Our approach also ensures that 

business owners and employees 

benefit from these programs. 

We work with you to confirm that 

individual planning coincides with 

and complements group insurance 

and retirement solutions.

http://grbairdfinancial.com/baird-benefits-plus/
http://grbairdfinancial.com/baird-benefits-plus/
http://grbairdfinancial.com/seminars/
mailto:info@grbairdfin.com


experience brookstreet

Five Twenty Five Legget Drive | Ottawa Ontario K2K 2W2 
613.271.1800 | brookstreet.com   

/Brookstreet @ BrookstreetOtt

   276 four-diamond guestrooms  Modern conference & business meeting facilities
 Inspired cuisine at Perspectives Restaurant  Options Jazz Lounge with live jazz every evening

  Au Natural Spa  Flex Fitness Studio  Indoor and outdoor saltwater pools
  Zone 525 interactive games room  B Café serving Starbucks coffee

experience the marshes 

Three Twenty Terry Fox Drive | Ottawa Ontario K2K 3L1

613.271.3370 | themarshesgolfclub.com 

   The Marshes 18-hole championship golf course designed by Robert Trent Jones Jr. & Sr. 
 European PGA approved 9-hole short course, Marchwood  Modern meeting facilities

  Eclectic dining at Ironstone Grill  Jones Lounge for social gatherings  
 Enjoy Thirsty Thursdays with the Dueling Pianos

/MarshesGolfClub @MarshesGolfClubt

http://www.brookstreethotel.com/
https://twitter.com/brookstreetott
https://www.facebook.com/Brookstreet/timeline
http://www.marshesgolfclub.com/index.php
https://twitter.com/marshesgolfclub
https://www.facebook.com/marshesgolfclub
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GLOBAL SIGN FRANCHISE  
SETS UP SHOP IN KANATA
Named the number one sign fran-
chise by Entrepreneur magazine for 
the sixth year in a row, Signarama set 
up shop in Kanata North last October.  

Using the latest technology and 
highest quality products, Signarama 
provides a full range of comprehen-
sive custom signs and graphic services 
to both the private and commercial 
segments of the community. 

“I chose Kanata North due to its close 
proximity to retail, high tech and 
residential. Plus its diverse business 
structure makes it a smart and profit-
able location to open a business,” says 
Franco Dattilo, Owner of Signarama 
on Carling Avenue.

Founded in 1986 by Ray and Roy 
Titus, Signarama is a global Company, 
and a leader in their field with over 
27 years’ experience and worldwide 
locations of about 900 stores in 50 
countries—with over 50 in Canada. 
As a result, customers can get consis-
tent, high-quality signs and services at 
any Signarama location anywhere in 
the world. Customers can take advan-
tage of a one-stop global account 
service – an option that enables them 
to coordinate all their national and 
international signage needs through 
a single point of contact.

Just like the many small businesses 
they serve, each Signarama store is 
individually owned and operated and 
well versed in the unique challenges 
of reaching potential customers in 
their local communities. They can 
partner with businesses to develop 
an integrated marketing approach 
from signs to in-store displays to 
vehicle wraps and more. Signarama in 
Kanata, employs a full time in-house 
graphic designer to assist with their 
customers’ needs—and can provide 

a full consultation before the start of 
any project. They believe in learning 
about the unique attributes of their 
customers’ brands to develop a solu-
tion that meets their needs and fits 
their budget.

“Having a great corporate head office 
gives our stores great buying power, 
which in turn means we can pass the 
savings along to our customers,” says 
Franco.

As a full service sign centre, Signarama 
provides all types of indoor and 
outdoor signs, dynamic advertising 
and digital displays, magnets and 
customized banners that can be 
created online in minutes with the 
integrated designer program avail-
able on their website. They provide 
an array of visual advertising prod-
ucts (including tradeshow displays, 
A-frames, real estate signs and full 
color digital graphics) for any type 
of business, manufactured on a wide 
selection of materials.

Having already established a local 
customer base, Signarama has created 
attractive signs for small business 
owners like Sabai Thai at 4055 Carling 
and Luna Cafe at 329 March Road, in 
addition to some work with Calian, 

You.i TV and the Children’s Place Day 
Care center.

“My location at Carling and March 
Road allows my store to get a 
massive amount of foot and vehicle 
traffic, which always turns into more 
customers and sales,” says Dattilo.

Exterior and interior photos of Signarama’s new Kanata location.

WHAT WOULD YOU SAY IS 
YOUR SECRET TO SUCCESS  
IN BUSINESS?
“I find having great employees 
that care makes a huge differ-
ence when trying to operate a 
business that relies so heavily on 
great quality and service to our 
customers,” adds Dattilo. 

“Even though we are fairly new to 
the area, as we grow and prosper 
in Kanata North I feel giving back 
to the community that makes 
a business successful is very 
important.”

Signarama is located at Unit #4, 
4055 Carling Avenue in Kanata, 
near Wendy’s restaurant. 

Make sure to stop by to welcome 
Franco to the neighbourhood, and 
check out some of the services 
they can offer. 

http://www.signarama.ca/on-kanata
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FOR 30 YEARS ESTERLINE  
CMC ELECTRONICS IN KANATA 
HAS BEEN DELIVERING INNOVATIVE 
AVIONICS SOLUTIONS 

Esterline CMC Electronics (CMC) 
designs and produces high-tech-
nology electronics products for the 
aviation markets. CMC delivers inno-
vative cockpit systems integration and 
avionics solutions to commercial and 
military customers worldwide.

A resident of the Kanata North Tech-
nology Park since the early 1980s, 
CMC has a historical track record with 
over 100 years of innovation.

Beginning in 1901 with the world’s first 
trans-oceanic wireless transmission 
by Guglielmo Marconi, who founded 
the company known as Marconi’s Wire-
less Telegraph Company of Canada 
in 1903, until today, innovation has 
been at the company’s core. Almost 
a decade later, it was the Marconi 
wireless station that received the S.S. 
Titanic’s distress signal. In 1925, the 
company name changed to Canadian 
Marconi Company (CMC).

Today CMC is a wholly owned 
subsidiary of Esterline Corporation, 
a specialized aerospace and defense 
company headquartered in Bellevue, 
Washington now employing over 
12,000 people worldwide.

CMC’s leading-edge military and 
commercial avionics include naviga-
tion and flight management systems 
(FMS); global positioning system 
(GPS) receivers; satellite communi-
cations antenna systems; Doppler  

velocity sensors; electronic flight bags 
(EFB), aircraft information servers and 
tablet connectivity devices; enhanced 
vision system (EVS) sensors; head-up 
and multi-function displays (HUD 
and MFD); mission computers and 
portable mission displays. Its product 
portfolio also features a wide range 
of custom avionics components and 
microelectronics. 

The company has world-leading 
expertise in upgrading the cockpits of 
air transport aircraft such as the B747, 
DC-10 and MD-80 fleets with GPS, 
FMS, display systems and sensors. 
CMC’s breadth of experience extends 
to military, fixed and rotary wing 
aircraft such as the C-130 air transport, 
P-3 patrol aircraft, UH-60M, HH-60M 
and HH-60L Black Hawk helicopters, 
and a variety of military trainer aircraft. 
CMC is the prime contractor, systems 
integrator and avionics management 
systems supplier for the Canadian 
CP-140 Aurora Navigation and Flight 
Instruments Modernization Program.  
“CMC is unique in that it has care-
fully identified a niche where it can 
perform and does so with products 
and capabilities that set it apart from 
the competition,” says Greg Yeldon, 
President, Esterline CMC Electronics. 

 “Esterline CMC Electronics is the 
supplier of choice for quality avionics 
solutions. Our focus is on designing, 
manufacturing and delivering inno-
vative cockpit systems integration 
and avionics solutions to meet our 
customers’ needs,” said John Barker, 
Regional Sales Director, Esterline CMC 
Electronics. 

The Company’s business is balanced 
evenly between the commercial and 
military markets. CMC is one of Cana-
da’s foremost exporters of advanced 
electronic systems.  The Company’s 
customer base include aerospace 
giants such as Boeing, Airbus, Lock-
heed Martin, and Bombardier to name 
a few. Inclusively, CMC has supplied 
avionics and controls solutions to the 
Royal Moroccan Air Force, WestJet, 
Air Transat, and the U.S. Air National 
Guard. 

Earlier this month, at the HeliExpo in 
Orlando, FL Esterline CMC Electronics 
announced that their CMA-9000 
Flight Management System (FMS) 
and CMA-5024 Global Positioning 
System (GPS) Landing System Sensor 
have been selected as the naviga-
tion solution for the new-generation 
H160 helicopter from Airbus Helicop-
ters. The H160 will be tailored for a 
wide range of applications, including 
oil and gas operations, emergency 
medical services, public services, busi-
ness and private aviation.

Cockpit Avionics Suite

http://www.esterline.com/avionicssystems/en-us/overview.aspx
http://www.esterline.com/avionicssystems/en-us/overview.aspx
http://www.esterline.com/avionicssystems/en-us/productsservices/aviation/cockpitsystemsintegration/cockpit4000.aspx
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Greg Yeldon, President, Esterline 
CMC Electronics, said: “CMC is very 
proud to have been selected to 
provide the navigation solution for this 
brand new helicopter from Airbus. The 
CMA-9000 and CMA-5024 continue to 
evolve to meet the needs of a wide 
range of helicopter applications and 
this selection is an affirmation that 
CMC’s navigation systems continue 
to offer the advanced capabilities 
and reliability that are essential for 
this market.”

CMC has developed and imple-
mented a Quality Management 
System to demonstrate that it is 
continuously maintained for effec-
tiveness and process improvements 
in accordance with the requirements 
of ISO 9001:2008 and AS9100. The 
internal audit process is compliant to 
ISO 19011. 

Some of CMC’s core products include 
the CMA-4000, a Flight and Displays 
Management System that provides 
radio management, mission control, 
flight management and seamless 
navigation throughout all phases of 
flight. It is the product of choice for 
military and paramilitary operations, 
and employs an open system archi-
tecture. CMC’s SureSight® CMA-2700 
Enhanced Vision System Sensor offers 
the highest resolution available for an 
Enhanced Flight Vision System sensor. 
This product has been selected for 
the Bombardier Global aircraft with 
the Vision Cockpit and the Bombar-
dier Challenger 605. CMC’s sensor 
systems are designed to meet 
demanding video performance, reli-
ability and quality standards. They 
offer enhanced situational aware-

ness in adverse visual conditions and 
enable operators to take advantage of 
regulations expanding the operational 
capabilities of aircraft equipped with 
an Enhanced Flight Vision System.

Other key products include CMC’s 
line of SATCOM antenna systems. 
Esterline CMC Electronics is a leading 
supplier of SATCOM antennas to the 
air transport and VIP business jet 
markets. To date, CMC has deliv-
ered its SATCOM antenna systems to 
more than 110 airline, OEM, military, 
corporate and VIP customers. The 
CMA-2200SB is CMC’s SwiftBroad-
band second–generation intermediate 
gain antenna system. The original 
CMA-2200 antenna entered service 
in 1997 and is deployed worldwide. 
The design of this top-mounted, 
low-profile antenna is based on CMC’s 
field-proven, proprietary technology 
and architecture used in its industry 
leading CMA-2102 family of high gain 
antenna systems. 

Esterline Corporation’s recent acquisi-
tion of Barco’s Defense & Aerospace 
division, adds to CMC’s core capa-
bility in avionics displays and display 
technologies. It opens up a wider 
global reach of complementary core 
markets, customers and new program 
opportunities. It will increase their sales 
presence and offer customers a greater 
range of synergistic products and solu-
tions. It also provides CMC with their 
first physical footprint in Europe.

CMC is the only integrated cockpit 
avionics company in Canada. Its plant 
on Legget Drive employs a staff of 

approximately 200. The facility includes 
in-house Systems Integration (SI) and 
Human Factors Engineering (HFE) 
laboratories. An ensemble of unique 
capabilities, the departments are 
a collection of test pilots, software 
specialists, and people who specialize 
in the human-machine interface, 
working on all manner of human factors 
projects. The HFE lab takes on ventures 
such as setting up operations centres 
on naval destroyers or automated 
command and control for multiple 
unmanned aerial vehicles (UAVs).

CMC acknowledges that being in the 
heart of the high technology sector 
is definitely a benefit to their engi-
neering facility in Kanata North. 

As Greg Yeldon explains, “CMC has 
a long and rich history, combined 
with the agility and spark of a young 
company that truly innovates. Our 
long-term strategy to maintain 
balance in our business positioning 
has served us well. We have a broad, 
diversified international customer 
base and a wide range of products in 
our portfolio.”

“The foundation for CMC’s unique 
capabilities and success, however, 
can be found in our workforce. The 
talent, dedication and motivation of 
our employees are at the heart of our 
company’s reputation for innovation 
and excellence.”  

Flight and Displays Management System

SureSight® Enhanced Vision System Sensor

SATCOM High Gain Antenna System

http://www.esterline.com/avionicssystems/ProductsServices/Aviation/NavigationFMS/FlightDisplaysManagementSystems/tabid/2244/language/en-US/Default.aspx
http://www.esterline.com/avionicssystems/en-us/productsservices/aviation/displaysvisionsystems/enhancedvisionsystems.aspx
http://www.esterline.com/avionicssystems/ProductsServices/Aviation/Communication/tabid/2219/Agg2767_SelectTab/2/language/en-US/Default.aspx
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Q&A CORNER

TOM BURNETT,  
PRESIDENT, MEDICAL ISOTOPES

Nordion is a global health science 
organization that provides market-
leading products used for the 
prevention, diagnosis and treatment 
of disease.

A supplier to pharmaceutical and 
biotechnology companies, medi-
cal-device manufacturers, hospitals, 
clinics and research laboratories—
Nordion has been in business for more 
than 60 years. They maintain a broad 
customer base serving more than 500 
customers across 40 different coun-
tries around the globe.

Tom’s mandate is to define and drive 
the strategic direction and operations 
of the Medical Isotopes business unit. 

Q: BRIEFLY DESCRIBE WHAT 
MEDICAL ISOTOPES ARE AND 
THEIR BENEFITS?

A medical isotope is a safe radioactive 
substance used by health profes-
sionals in approximately 50 million 
patients in North America to assist in 
the diagnosis of certain health condi-
tions of the heart, the circulatory 
system and organs. We have built a 
unique portfolio of isotopes, which our 
customers incorporate into products 

that are used in medical procedures 
for patients. Benefits are tenfold for 
the industry, as breakthrough new 
procedures are being developed in the 
cardiology, oncology, and neurology 
branches of medicine.

Q: WHAT ARE SOME OF THE KEY 
APPLICATIONS FOR MEDICAL 
ISOTOPES?

Medical isotopes are used for medical 
imaging, and for diagnosis and treat-
ment to improve the health and 
well-being of cancer patients, neuro-
logical procedures, nuclear medicine 
diagnostic procedures and treat-
ments, as well as research in drug 
development. 

Q: HOW HAS THE COMPANY 
EVOLVED OVER THE YEARS?

Founded in 1946, Nordion developed 
one of the first teletherapy units that 
used the radioisotope Cobalt-60 to 
destroy cancerous tumours. These 
types of teletherapy units are still 
being used today to treat patients.

Today, we are a world leader in 
the health sciences through the 
production of medical isotopes and 
Cobalt-60. Used primarily for the ster-
ilization of single-use medical devices, 
Colbalt-60 is used on  drapes, gowns, 
syringes and surgical gloves, to name 
a few. In fact, more than 40 per cent of 
single-use medical devices produced 
globally use Cobalt-60 as a method 
of sterilization.

In 2014 Nordion Inc. was acquired 
by Sterigenics International LLC, the 
world leader in contract sterilization 
and ionization services for the medical 
device, food safety and high perfor-
mance/specialty materials industries.

Q: WHY IS KANATA NORTH A GREAT 
PLACE FOR NORDION?

Nordion and its CNSC-licensed 70 acre 
nuclear site has been headquartered 
and operating in Kanata, Ontario for 
more than 50 years. The facility is the 
only one of its kind in the world. Our 
company also employs approximately 
350 people in Ottawa and remains a 
global leader in our field.

Kanata North is well known as one 
of Canada’s brightest hubs of tech-
nology and innovation. It is also home 
to some of Canada’s best scientists, 
engineers and technicians. We are 
very proud to be a part of the Kanata 
North community and within the larger 
health sciences community in Canada.

Q: WHAT DOES THE FUTURE HOLD 
FOR NORDION?

On February 20th of this year we were 
very pleased to announce a partner-
ship with General Atomics and the 
University of Missouri Research Center 
(MURR) to secure a long-term supply 
of medical isotopes.

The agreement reinforces Nordion’s 
leadership in the nuclear industry 
and highlights our close collabora-
tion with the federal government and 
internationally recognized partners. 
The new supply of medical isotopes, 
which is expected to be on stream 
in 2017, also reflects our ability to 
sustain our operations in Kanata well 
into the future.

http://www.nordion.com/
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SUCCESSFUL ENTREPRENEURSHIP:  
5 THINGS YOU NEED TO DO TO BE 
A GREAT CONVERSATIONALIST
One of the most important traits you’ll need to have to become a successful entrepreneur is the ability to strike up a 
conversation with just about anyone you meet. You never know the kind of person you’re going to need to convince 
to invest in or work for your company. The ability to connect with people is a rarely discussed but incredibly important 
ability. If you can find common ground with people whenever you want, you’ll never miss an opportunity to bring on a 
potential investor or hire an employee.

1
  

TELL STORIES 
Stories are compelling and are a great way to show someone 
what you and your company are all about. A narrative gives 
the listener something to focus on, something to follow. It 
gives whatever you’re talking about a sense of progression 
and makes it more relatable. You can use the listener’s reac-
tions as a barometer for where to lead the conversation or to 
discover how to angle your potential pitch. You can also use 
stories to give the listener a better idea of how you approach 
problems or how you treat your employees. 

2
  

STAY OPEN TO MEETING PEOPLE 
Successful entrepreneurs are always ready to meet new people. 
They get out there and try to find investors and workers who 
may be of use to the start-up. You can’t just stay in the office 
all day and hope that new people wander in. Do things outside 
the office. Join organizations related to your industry. Take 
classes. Talk to people. Opportunities are not going to fall 
into your lap. For the most part, you’ll have to get out there 
and find them.

3
  

EMBRACE YOUR PERSONALITY 
Be yourself. It is advice you may have heard elsewhere, but 
it’s entirely and wholly applicable to being a good conversa-
tionalist as well. It can be incredibly tempting to try to imitate 
the traits of more charming people, but it’s more likely that 
you’ll end up seeming trite or even insincere. 

Be yourself. It can be scary, especially if you’re not thick-skinned 
and easily hurt. Having your ideas rejected can easily feel as 
though you and who you are as a person has been rejected. 
One must accept the fact that rejection will happen. Failures 
will occur. All you can do is  move on to the next person and 
opportunity.

4
  

HAVE A GENUINE INTEREST 
IN OTHER PEOPLE

Successful entrepreneurs often have a genuine interest in 
other people. These entrepreneurs don’t just want to tell a 
story, they also want to hear stories from other people. The 
product you’re offering must solve a problem, after all. What 
you must do is to stoke that ember of interest until it becomes 
a roaring desire to know.

This interest is what will drive you to ask people questions and 
more importantly, listen to the answers to those questions. 
Being a good conversationalist is more about listening than 
anything else. When people feel that you are a genuinely 
present in a conversation and engaged with their words, they 
will be more inclined to do you the same courtesy.

5
  

BE COURTEOUS 
Being a good conversationalist is not just about what you say 
and what you ask, it’s about how you treat the other person. 
That means being courteous and polite. Arrive early if you 
have a meeting. Make eye contact whenever appropriate. 
Be respectful of their wishes and learn how to give firm but 
friendly handshakes. Even a simple “please” or “thank you” 
can show people that you’re responsible and respectful.

If you’re expecting to meet people from different cultures, do 
your research. Find out if the people you’re expecting to meet 
have different customs and, if so, what you’re expected to do 
as a guest to observe them. You might not understand their 
traditions, but you needn’t understand things to respect them.

Being a good conversationalist is a valuable talent for entre-
preneurs. It’s not often discussed, but being able to strike up 
conversations and connect to people will open up opportu-
nities for you. Even if you don’t end up with an investor or a 
new employee, being likeable will make it more likely that 
those people will talk about you, which can eventually lead 
to something great.
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FIDUS SYSTEMS INC. 
RELOCATES OFFICES TO THE TECHNOLOGY HUB OF KANATA

Fidus Systems Inc, a global leader in 
electronic product development and 
consulting, relocated their headquar-
ters into larger 14,000 square foot 
office and lab facilities at 375 Terry 
Fox Drive in January of this year. 
Additional expansion was made at 
other locations, such as Fidus Kitch-
ener’s move into larger, 3500 square 
foot facilities in Waterloo. Along with 
its San Jose, California location, the 
new space will increase total capacity 
to over 100 employees.

Since its inception in 2001, Fidus has 
followed a unique set of Guiding 
Principles that include Trustworthy, 
Intellectual Excellence, Hospitable, 
Fit and Healthy, Creativity, Persistence, 
Contagious Enthusiasm, and Elegant 
Simplicity. The Principles seem to be 
working, as the Company was recently 
awarded as one of Canada’s Top Small 
and Medium Employers.

“Fidus is an exciting and attractive 
place to work. This award is a reflection 
of the challenging work we provide, 
the closeness of our team, and the 
focus on our 8 Guiding Principles. 
We are very proud to be recognized 
as one of Canada’s Top SMEs,” says 
Fidus CEO, Michael Wakim.

We reached out to Fidus to find 
out a little more about this growing 
company and their decision to come 
to Kanata.

Q: PLEASE TELL US ABOUT FIDUS 
SYSTEMS INC. AND THE PRODUCTS 
AND SERVICES YOU OFFER?

In 2001 Fidus Systems Inc. was 
founded in Ottawa, Ontario, Canada 
by Michael Wakim. Fidus has offices 
in Ottawa, Waterloo, and San Jose. 
We provide high-quality electronic 
product design and consulting 
services. Fidus offers turnkey solu-
tions, starting from the architecture 
phase, all the way to production and 
everything in between. Our three key 
specialties are high speed commu-
nications, high resolution video, and 
high performance computing. 

Q: HOW DID THE FIDUS “GUIDING 
PRINCIPLES” COME ABOUT?

As we expanded the company to 
Waterloo and San Jose, we felt there 
needed to be these principles to help 
each Fidus employee be able to make 
decisions quickly when they weren’t 
able to consult with one other. Since 
these ‘Guiding Principles’ exist, each 
employee can make decisions in line 
with these principles, which helps us 
present ourselves more consistently to 
the outside world.

Q: WHAT WERE THE DECIDING 
FACTORS TO RELOCATE YOUR 
OFFICES TO KANATA NORTH?

The move was made largely for reasons 
of practicality and future visioning. 
Fidus’ lease was up on our location 
in Bell’s Corners and we needed a 
new prime location. Choosing Kanata 
North made perfect sense due to 
the clients we have, the networking 
we do, and the publicity that comes 
from being a successful technology 
company in “Silicon Valley North.”

Q: EXPLAIN SOME OF THE BENEFITS 
THE NEW LOCATION WILL OFFER? 

The proximity to other technology 
companies offers us visibility and 
ease of access to current and poten-
tial clients. We are right in the heart of 
the technology industry in Ottawa, and 
supporting and becoming a part of this 
community of businesses only makes 
sense given our vision and focus. Also, 
at the convenient corner of March and 
Terry Fox, we are not far from the 417, 
offering relatively easy access for our 
employees from virtually anywhere in 
Ottawa, and even out of town.

Q: WHAT DOES THE AWARD AS ONE 
OF CANADA’S TOP SMALL AND 
MEDIUM EMPLOYERS MEAN TO 
THE BUSINESS?

This award is something that we 
are very excited and proud of. We 
have worked hard to provide useful 
and morale building services to our 
employees. This is a wonderful recog-
nition of the fact that Fidus does 
indeed care about each individual, 
and the way we conduct business 
inside and outside the office.

Canada’s Top Small & Medium 
Employers gives recognition to 
companies that stand out in their 
originality in the workplace. SMEs 
contribute 50% of the country’s GDP, 
and close to 90% of the private-sector 
workforce.

Proud to have been recognized as a 
Top 100 SME in Canada, Fidus believes 
it is a testament to the support they 
provide their employees and the focus 
on innovation and care.

http://www.fidus.com/company/guiding-principles/
http://www.fidus.com/company/guiding-principles/
http://www.fidus.com/company/guiding-principles/
http://www.fidus.com/
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Q: WHAT’S YOUR SECRET TO 
SUCCESS IN YOUR BUSINESS?

At Fidus, we try to be as transparent 
as possible. For example, we publish 
an annual shareholders report, and 
we are sure to inform our employees 
regularly of how the company is doing. 
This fosters more trust in the company, 
especially on the part of the employees 
and investors, and this has led to some 
of our success here at Fidus.

Fidus Systems Inc. new Headquar-
ters is located at the corner of March 
Road and Terry Fox Drive across 
the street from Alcatel-Lucent. The 
company has 65 full time employees in 
the Kanata office and two other design 
centers: Fidus Waterloo Design Center 
in Waterloo, ON and a US office at 
the Fidus San Jose Design Center in 
Milpitas, CA.

Fidus Mud Heroes 2014   
Fidus has 8 Guiding Principles; one of which 
is “Fit and Healthy.” In an effort to stay on par 
with our principles, 11 Fidus personnel made 
up our team for the 2014 Ottawa Mud Hero 
obstacle course. On May 31st, 2014 our team 
got down and dirty when we ran a 6km race 
through a muddy forest complete with water 
passages and 20+ obstacles. 

6 IMPORTANT REASONS TO 
START A BUSINESS BLOG
Whether you’re the owner of a small business or part of a multimillion dollar 
conglomerate, it’s hard to ignore the importance of a good business blog. If 
you haven’t started a blog for your business just yet, consider changing your 
mind. Featured below are six important reasons to start a blog for your business. 

SOCIAL MEDIA PRESENCE IS IMPORTANT
In the digital age, social media plays an important role in the rise and fall of 
businesses. Blogs usually get their traffic through social media sites like Facebook 
or Twitter, thus when you start a blog, you also become indirectly involved in 
the world of social media. Pique people’s interest in your business by diving into 
the blogosphere and by getting involved with what’s happening in the world. 

BLOGS ARE RELIABLE SOURCES OF PR
A well-written blog can attract the attention of journalists, personalities, other 
bloggers and, most importantly, customers. If your blog is good enough, authors 
might ask you to guest post on their blog, allowing you to reach more audi-
ences. A good blog is also often invited to join a network. Being a part of a 
network allows you to receive a steady stream of traffic from other blogs and 
other relevant sites. 

BLOGS HELP SEO
Blogs are good sources of traffic for your business itself. Search engines will 
always seek out strong, unique content. What better way to generate said content 
than by starting a blog focused on what your business is about? 

TRANSPARENCY 
A business blog is a gateway for people to learn about the inner workings of 
your business. Communicating with customers and followers alike is important 
for any business. Blogs provide your customers and fans with an easy way to find 
the answers they’re looking for. At the same time, blog posts are also a great 
way to announce contests or changes that your business is about to undergo. 

IT’S EASY TO START A BLOG
You don’t need to master php, html, xml, and other programming languages 
to start your own blog. Most blogging platforms like Blogger or WordPress 
provide users with easy-to-understand tools that they can use to make a profes-
sional-looking blog. These platforms come with free templates and themes 
that can be applied without the need to ever write a single line of code. Most 
platforms also provide users with affordable plans if they’re interested in using 
custom domains.

BLOGS ARE A WAY TO TELL PEOPLE YOUR STORY
Most people blog for the sake of blogging. Most don’t even monetize their 
blogs. Instead, they use blogs as a means of self-expression or stress relief. Your 
business blog doesn’t have to only be about your business. Don’t be afraid to 
talk about the journey that brought you to where you are now. Talking about 
the origin and history of your business is a good way to gain sympathy and 
support from your followers.

http://www.fidus.com/
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ENTREPRENEUR SPOTLIGHT: 
ANDREW DONALDSON, 
DIRECTOR OF OPERATIONS & HEAD GOLF 
PROFESSIONAL, THE MARSHES GOLF CLUB

The Marshes Golf Club is Ottawa’s 
leading corporate-play facility, nestled 
in the heart of Kanata North’s Tech-
nology Park and thriving business 
community.

Established in 2002, the Marshes 
Golf Course is a world-class 18 hole, 
par-72 championship golf course that 
was designed by renowned archi-
tect Robert Trent Jones Sr. and his 
son. The course incorporates many 
natural features such as wetlands, 
meadows, and hardwood forests to 
enhance the golfing experience, the 
results of which have qualified it as an 
Audubon Cooperative Wildlife Sanc-
tuary Course, and home to five PGA of 
Canada Senior Championships.

We contacted Andrew to get his insight 
on running a world-class golf course.

HOW DID YOU GET STARTED IN 
THE GOLF INDUSTRY?
I started my career in golf at the age 
of 14 parking golf carts at Brooklea 
Golf & Country Club in Midland, ON.  
My passion for the job was based on 
my obsession with driving golf carts 
but after the first couple of weeks the 
game of golf started to intrigue me 
and by the end of the summer I was 
playing 3-4 times a week.

DID YOU EVER WANT TO 
BECOME A PROFESSIONAL 
PLAYER?
After graduating college I traveled 
down to Florida for a month to play 
in some high-level golf events.  Being 
a strong player in college and high 
school didn’t amount to much in 
comparison to the skill level south of 
the board so I quickly returned after 
a month and enrolled in university 
as I knew that my future in the game 
was going to be as a promoter not 
a player.  That said, I still compete 
in local professional events but have 
downgraded that pursuit to simply 
keeping my competitive juices flowing 
as opposed to attempting to make 
a living.

WHAT ARE THE BIGGEST 
CHALLENGES YOU FACE IN 
RUNNING THE CLUB?
The bigger challenges are producing 
the best possible product for our 
customers while maintaining our 
business model. Since the club has 
opened, all of our core expenses, 
fuel, fertilizer, labour, etc. have all 
increased while we’ve maintained the 

same pricing since the club opened in 
2002.  Over and above the economics 
of running the golf operation, the chal-
lenge of promoting the game and 
encouraging our audience to play 
more often is dealt with daily.  Golf is 
competing against other recreational 
activities, family life, travel, etc., so 
each day we are challenged with the 
task of growing the game.

HOW HAS THE CLUB GROWN 
AND EVOLVED SINCE ITS 
INCEPTION?
We’ve evolved in offering more mutual 
services and products that support our 
image as an entertaining pastime. We 
proudly host 35-plus weddings each 
year, offer live musical entertainment 
twice a week, offer ladies, men’s and 
junior golf programs and leagues at 
the club, and ensure an active après 
golf environment. Most importantly, 
we’ve evolved to help support our 
mission by offering more options 
to our diverse audience. If you are 
looking for a great meal, a place to 
host your next business meeting or 
a venue to relax, we’re confident in 
knowing that at the Marshes, excep-
tional golf is just the beginning.

http://www.marshesgolfclub.com/
http://www.marshesgolfclub.com/index.php
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WHAT ARE THE BENEFITS TO 
BEING LOCATED IN THE KANATA 
NORTH COMMUNITY?
Our location is paramount. Surrounded 
by over 500 companies and 10,000 
employees, we benefit from being 
the entertainment and leisure core 
in a very busy and thriving business 
sphere.

ARE THERE WAYS THE KANATA 
BUSINESS COMMUNITY CAN 
HELP YOUR BUSINESS?
We are supported very handsomely 
by the Kanata business community 
and our goal is to continue to expand 
that support by offering more services 
and products that our supporters 
can utilize in growing their business.  

We’ve always thought our best asset 
is that golf compliments business—
by rewarding key clients, entertaining 
guests, honouring employees or 
hosting your next event, the Marshes 
means business by providing this 
community with one of the nation’s 
finest golf experience at the very 
doorstep of the city’s thriving business 
community.

WHAT’S IN STORE FOR THE 
MARSHES IN THE NEAR FUTURE? 
ARE THERE ANY SPECIAL EVENTS 
COMING UP?
In 2015 we are hosting the World 
Junior Girls Golf Championship, Sept 
20-25, where 16 countries are invited 
to compete for the title of world’s 

best.  Over and above that event, we 
are proud to open our newest attrac-
tion, Blackbird Falls Putting Course, 
an 18-hole mini-putt course adjacent 
to the clubhouse.  We’ll continue to 
offer free live music on Wednesday 
and Thursday evenings.

The Marshes is located at 320 Terry 
Fox Drive and has a 27,000 square 
foot clubhouse that is well suited for 
hosting any type of event or corpo-
rate function. For players there is a 
teaching Academy offering a wide 
variety of coaching and training, 
school and corporate clinics, and 
game improvement programs.

ANDREW’S TIPS TO RUN A 
SUCCESSFUL RECREATIONAL 
FACILITY
Always make time to listen to 
your clients—they are the ones
playing and using your facility and 
they deserve the right to share 
and help you build your business. 

Concentrate on the details as
these are the lasting impressions 
that stay with your guests. 

Offer multiple programs and 
packages as every client comes
to you with different goals and 
expectations.
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PRONTOFORMS LISTED AS ONE OF  
THE TOP 10 TECHNOLOGY COMPANIES 
ON THE TSX VENTURE EXCHANGE

A leader in mobile data collection 
solutions for smartphones and tablets, 
ProntoForms Corporation was recently 
named to the 2015 TSX Venture 50®. 
The TSX Venture Exchange is a 
public venture capital marketplace for 
emerging companies. The company 
has enjoyed a prolonged period of 
growth, in an ever-emerging market. 

“We are honoured to be included in 
this prestigious ranking. To be among 
the list’s Top 10 Technology and Life 
Sciences companies is further vali-
dation of our current path of growth 
and success. We thank our valued 
Employees, Shareholders, Board 
Members and Partners for their 
important support and contributions 
over the past year,” said Alvaro Pombo, 
ProntoForms Founder and CEO.

Pombo has been described as a 
passionate visionary with unyielding 
drive. Back when he was first using a 
PalmPilot Alvaro had the foresight to 
realize that mobile connectivity was 
the wave of the future. 

Today, ProntoForms has over a decade 
of experience in building a fully 
customizable robust platform suit-
able for any industry, offering mobile 
solutions for enterprises and small/
medium businesses. 

“Our solution is ideal for SMBs to 
enterprises because it’s cost-effec-
tive, easy to deploy and simple to use. 
We continually monitor market trends 
and listen to what our customers want. 
The result is that ProntoForms helps 
businesses mobilize processes for 
immediate and sustainable produc-

tivity improvements,” said Mark Scott, 
Vice-President of Marketing.

The solution works on smartphones and 
tablets, and allows mobile workers to 
connect collected data with corporate 
business systems and databases via 
their mobile devices, simplifying field 
sales/services, invoicing, reporting, 
etc. The app includes the capability 
to capture signatures, photos, sketches 
(on top of images), GPS/time stamping, 
analytics reports and more. 

Easily scalable, ProntoForms helps 
customers speed up workflows and 
lower operation costs. Over 3,000 
business customers collect, receive 
and submit data in the field, sending 
it to a variety of destinations such as 
cloud services and back office systems. 
Customers also have the option to 
take advantage of specially designed 
deployment packages to best meet 
their needs.

“While we offer a very robust solution, 
its capabilities follow one of the orga-
nization’s key values – simplicity. A 
mobile form can be built and deployed 
quickly to work on any device. As 
for our engineering teams, they feel 
motivated and privileged to work in 
an environment where the cloud and 
mobile technologies are the core of 
what we do,” offered Glenn Chenier, 
VP of Research and Development.

Moving forward, the future is very bright. 
ProntoForms is well positioned for 
continued growth, with increased sales 
and large partnerships. For example, 
a major U.S. wireless operator private 
labelled the solution and it’s now avail-
able in over 2,000 retail stores.

The company has a primarily young 
and dynamic workforce of approxi-

mately 50, with a good balance of new 
and experienced talent. ProntoForms 
continues to expand and are looking 
to fill positions, including sales engi-
neer, cloud applications developer 
and Client Onboarding Specialist.

Featuring an open concept to 
encourage employee engagement 
and teamwork, ProntoForms fitted 
out and moved into new offices in 
the Kanata Research Park in 2014. The 
workspace promotes collaboration 
among work groups. 

Known as a cool place to work, 
employees enjoy what they do, work 
hard—and have been known to engage 
in a little fun (e.g. in-house activities 
include spirited games of ping pong). 
Even Francis, Alvaro Pombo’s friendly 
and gentle dog, has been known to 
partake in an office activity or two. 

“One of the great things about Pronto-
Forms is the shared sense that working 
here is about making a difference, 
knowing our contributions matter and 
feeling proud of what we do for our 
clients. We are proud to be a part of 
the Kanata North tech community and 
look forward to participating in the 
Community Hub activities and other 
networking initiatives,” added Dave 
Croucher, Chief Financial Officer.

The company recognizes the importance of 
balancing work with some play.

https://www.prontoforms.com/
https://www.prontoforms.com/
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Starting from $1350/month
TOUR 10 FULLY DECORATED MODELS

700 �1750 square feet 

613.499.2146

OTTAWA’S BRAND NEW APARTMENT COMMUNITY

LEASING CENTRE Mon-Fri 9AM-5PM, Sat-Sun 10AM-5PM. After hours by appointment.

 1145 Maritime Way, Kanata | 613.499.2146 | KanataLakesApartments.ca

INDOOR SALTWATER POOL

STAFFED FITNESS CENTRE

IN-SUITE WASHER & DRYER

CLIMATE-CONTROLLED PARKING GARAGE 

ROOFTOP TERRACE’S COMPLETE WITH BARBECUE

OUTDOOR TREKFIT CIRCUIT

http://www.kanatalakesapartments.com/index
http://www.kanatalakesapartments.com/index
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