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There has been no shortage of buzz in Ottawa’s 
tech scene recently, with all eyeballs on Kanata. It 
has been interesting to read the coverage of Apple 
and QNX in particular, with much love being shown 
for our business community and its unique assets.

The Kanata North Business Association has not 
commented on these rumours and will continue to 
refrain from doing so until such time as Apple makes 
an announcement. Relationships are paramount in 
our work—and we respect Apple’s silence!

This month we will at long last be releasing our 
completed Economic Studies and will be presenting 
them to the Mayor and Council on February 12th.  We 
will also be launching our new marketing campaign: 
#SeriousTechLivesHere. Keep your eyes peeled this 
month as we continue to share our love for Kanata 
North and all the innovative companies that choose 
to do business here.

Please keep in touch with our office and, if we can be 
of assistance in any way, never hesitate to call on us!

As always, thank you for your interest and I hope 
you enjoy this month’s issue.

Jenna Sudds
EXECUTIVE DIRECTOR, 
KANATA NORTH BIA
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2016 EMPLOYEES’ CHOICE 
AWARDS & WINE ABOUT 
WINTER RECEPTION

Thursday, February 25, 2016 begins 
5:30 pm

The Kanata North Business Association 
(BIA) is a proud partner and sponsor 
of the Employees’ Choice Awards this 
year and we are inviting you to join 
us along with the Ottawa Chamber 
of Commerce, and Ottawa Business 
Journal in celebrating Ottawa’s best 
employers! 

The selection, recognition and 
awarding of the Employees’ Choice 
Awards allows organizations to 
demonstrate why they are an ideal 
place for employees to work. Come 
and celebrate the 2016 award recip-
ients that will be honoured, and join 
the Human Resources Professionals 
Association (HRPA) for cocktails, hors 
d’oeuvres and networking at the Wine 
About Winter cocktail reception. 

For details and registration check our 
event page.

KANATA NORTH BUSINESS 
ASSOCIATION FEB. 
NETWORKING EVENING

February 24th 5:00 pm - 7:00 pm

Join us, along with Guest Speaker the 
Honorable Mayor Jim Watson for our 
first Networking event of the year at 
The Marshes Golf Club.

Share some light snacks and drinks 
while you network with your peers in 
the Kanata North Business Commu-
nity. Learn about the city’s plans and 
Economic Development Initiatives for 
2016 and 2017, as well as some of our 
future plans for the community. The 
event is free to attend, and a perfect 
opportunity to meet professionals from 
our area.  We will also be launching the 
first step in our ad campaign, so come 
on out and take a peek!

Please click here to register.

INSIDE RIDE MEET AND 
MINGLE (WINE & CHEESE)

Tuesday, February 9th from 4:30 
pm – 6:00 pm

Nokia, located at 600 March Rd, 
is inviting members of the Kanata 
North biz community to join them 
for an Inside Ride Meet and Mingle 
(wine & cheese) reception on Tuesday, 
February 9th from 4:30 pm to 6:00 
pm in Nokia’s main reception. Guests 

will learn more about the Inside Ride 
cycling challenge and fundraising 
goals, in addition to meeting some of 
the past participants and beneficiaries 
from previous years. To print a copy 
of the invitation click here or RSVP to 
Jacquelyn Halpenny or Tom Brewer. 

STILL TIME TO ENTER THE 
TEDXKANATA SET DESIGN 
CONTEST. DEADLINE FOR 
PROPOSALS FEB 20TH 2016

Calling all creative talents in Ottawa! 
There is still time to enter our exciting 
Set Design Contest for TEDxKanata! 
The design can be simple, fun or inno-
vative. All we ask is that it is creative 
and in line with our event theme 
Breaking Barriers. For more details 
on the contest and how you can enter 
please visit the TEDxKanata website. 

Haven’t reserved your tickets yet for 
TEDxKanata on March 31st? Don’t miss 
out, put in your application today!

WHAT’S
NEW
WHAT’S
NEXT

Kanata
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L-SPARK CALL FOR APPLICATIONS 
FOR SECOND INCUBATOR COHORT
Apply before December 18, 2015

L-SPARK is looking for entrepreneurs 
with a customer-ready enterprise SaaS
or cloud product to join their second 
Incubator cohort!

In the four-month program, you will
receive hands-on mentoring with an
experienced executive who will work
with your startup two days per week, 
plus operational support and access
to a network of C-level and Business 
Development Directors.

What else can you expect from 
L-SPARK? A strategy to refine your 
value proposition, develop a go-to-
market strategy and prepare an 
effective pitch. L-SPARK also facil-
itates guided meetings with early 
stage VCs and institutional investors, 
and provides the opportunity to travel 
to VC hubs in the US (Silicon Valley, 
Boston and NYC). 

Ready to join the L-SPARK Incubator? 
Apply here before December 18th:
http://www.l-spark.com/programs/
incubator/

EMPLOYEES’ CHOICE AWARDS 
SURVEY
Registration deadline: January 12, 2016

The Ottawa Business Journal and 
Ottawa Chamber of Commerce
are looking for Ot tawa’s best
employers. They have enlisted the
help of TalentMap, Canada’s leader
in employee engagement surveys.
The Employees’ Choice Awards (ECA)
program honours organizations within
Canada’s National Capital Region that
recognize employees as their greatest
asset. This is the National Capital
Region’s only employee-driven awards 
program.

The selection, recognition and
awarding of the Employees’ Choice 
Awards allows organizations to 
demonstrate why they are an ideal 
place for employees to work. Don’t 
miss your chance to really listen to 
your employees! Register today 
for the Employees’ Choice Awards 
Survey.

WOMEN POWERING TECHNOLOGY
(WPT)
Women Powering Technology (WPT)
is an organization created to inspire,
support, elevate and empower women
in technology personally, profession-
ally and together as a community. The
Ottawa Chapter for WPT welcomes
students, young and established
professionals, and leaders to their
fast-growing community. The Ottawa 
group regularly holds networking
events and skill-development work-
shops. For more information visit
www.womenpoweringtechnology.org

WHAT’S
NEW
WHAT’S
NEXT

http://www.ottawachamber.ca/
http://www.ottawachamber.ca/
http://www.kanatanorthbia.ca/event/2016-employees-choice-awards-wine-about-winter-reception/
http://www.kanatanorthbia.ca/event/kanata-north-feb-networking-event/
http://www.kanatanorthbia.ca/wp-content/uploads/2016/02/NOKIA-Wine-Cheese-Invite.pdf
mailto:Jacquelyn.Halpenny%40alcatel-lucent.com?subject=
mailto:tom.brewer%40alcatel-lucent.com?subject=
http://tedxkanata.com/set-design-contest/?subject=
http://tedxkanata.com/?subject=
http://tedxkanata.com/tickets/?subject=
http://business.ottawachamber.ca/events/details/2016-employees-choice-awards-wine-about-winter-reception-958?platform=hootsuite
http://www.obj.ca/
http://www.obj.ca/
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Other businesses in Kanata may know Calian as a tech-
nology company. What you may not realize is that Calian 
has quietly become one of Canada’s largest national 
healthcare services companies. 

For over 10 years, Calian has provided medical and allied 
healthcare professionals in over 65 different categories 
for the provision of primary care and occupational health 
services to the Canadian Forces at all 32 bases across 
Canada. Calian also owns and operates primary care, 
urgent care/walk-in and occupational health clinics and, 
through its Primacy group, manages the largest network 
of medical clinics in Canada. With a total network of more 
than 1,500 healthcare professionals, Calian supports over 
six million patient visits per year.

Calian has recently begun leveraging its clinic network 
to support the families of currently serving members of 
Canada’s military. 

Due to the frequent relocations required of their service, 
military families have a particularly difficult time finding 
a family doctor and often bounce from one waiting list 
to another.

“The families that support our Canadian Armed Forces 
members experience many unique challenges as a 
result of their service. We are happy to do our part to 
help address one of these unique challenges through 
improved access to family physicians within our network,” 
said Scott Murray, VP Health Services at Calian.

Last month, Calian, in partnership with Military Family 
Services at the Department of National Defence, launched 

a national Military Family Doctor Network. The program 
will help match physicians practicing at Calian’s Primacy 
Clinics in Loblaw grocery store locations (including Real 
Canadian Superstore®, Zehrs®, Loblaws® and No Frills®) 
with military families in need of a family physician. The 
network will leverage the more than 400 family physicians 
practicing at over 140 Primacy clinics across Canada.

Local Military Family Resource Centres have been 
involved in promoting the Network to military families 
and are also providing an access point to Calian and its 
network of family physicians. 

The Military Family Doctor Network was first introduced 
in Winnipeg in July 2015 and has seen tremendous 
success, with more than 90 patients in over 40 military 
families being referred to family physicians since the initial 
launch. Other regions, including Toronto and Halifax, 
were subsequently added, with further communities 
across Canada being added throughout the course of 
the coming year. 

“We are proud to extend our support to the families of 
our serving military members,” said Kevin Ford, President 
and CEO of Calian. “This program is a logical extension of 
Calian’s long-standing relationship with the Department 
of National Defence, which Calian has been supporting 
for over 25 years.” 

Over the last 30 years, Calian has obviously come a long 
way from its beginnings as a technology company and 
is now active in a number of additional areas, including 
health, training, systems engineering and contract 
manufacturing.

CALIAN HEALTH MAKING IMPACT ON 
ACCESS TO CARE FOR MILITARY FAMILIES
Written by Syntax Strategic 

https://www.calian.com/en
https://www.cfmws.com/en/AboutUs/Pages/default.aspx
https://www.cfmws.com/en/AboutUs/Pages/default.aspx
http://www.primacyclinics.ca/military-family-doctor-network/


experience brookstreet

Five Twenty Five Legget Drive | Ottawa Ontario K2K 2W2 
613.271.1800 | brookstreet.com   

/Brookstreet @ BrookstreetOtt

 276 four-diamond guestrooms  Modern conference & business meeting facilities
 Inspired cuisine at Perspectives Restaurant  Options Jazz Lounge with live jazz every evening

 Au Natural Spa  Flex Fitness Studio  Indoor and outdoor saltwater pools
 Zone 525 interactive games room  B Café serving Starbucks coffee

experience the marshes 

Three Twenty Terry Fox Drive | Ottawa Ontario K2K 3L1

613.271.3370 | themarshesgolfclub.com 

 The Marshes 18-hole championship golf course designed by Robert Trent Jones Jr. & Sr. 
 European PGA approved 9-hole short course, Marchwood  Modern meeting facilities

  Eclectic dining at Ironstone Grill  Jones Lounge for social gatherings  
 Enjoy Thirsty Thursdays with the Dueling Pianos

/MarshesGolfClub @MarshesGolfClubt

http://www.brookstreet.com
http://www.facebook.com/brookstreet
https://twitter.com/brookstreetott
http://www.themarshesgolfclub.com
http://www.themarshesgolfclub.com
http://www.themarshesgolfclub.com
http://www.facebook.com/marshesgolfclub
http://www.twitter.com/marshesgolfclub
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THE FUTURE OF JOBS
A REPORT BY THE WORLD ECONOMIC FORUM

We have all read about disruptive 
technologies and the advances that 
will transform life, business and the 
global economy. We are entering the 
new wave of a technological revolu-
tion that will fundamentally alter the 
way we live, work and relate to one 
another. Are we ready to ride ‘The 
Perfect Storm’ of technology, reskilling 
and talent management? What is the 
effect of social, mobile, analytics and 
cloud-based technologies on HR and 
the future of jobs?

In January, the World Economic Forum 
(WEF)  published a new report, The 
Future of Jobs, which outlines some of 
these changes and answers important 
questions. The WEF profiles the future 
of job employment, skills and work-
force strategy for the Fourth Industrial 
Revolution.

The Fourth Industrial Revolution, 
includes developments in previously 

disjointed fields such as artificial 
intelligence and machine-learning, 
robotics, nanotechnology, 3 -D 
printing, genetics and biotechnology 
that will cause widespread disruption 
not only to business models but also 
to labour markets over the next five 
years. Huge changes are predicted in 
the skillsets needed to thrive in the 
new landscape. 

As research indicates the Industrial 
Revolution marked a major turning 
point in history; almost every aspect 
of daily life was influenced in some 
way. In particular, average income and 
population began to exhibit unprece-
dented growth. To sustain this growth 
into the future and beyond 2020, there 
is a need to be prepared to anticipate 
disruptive changes to business models 
and the impact they will have on the 
employment landscape. Many of 
the major drivers of transformation 
currently affecting global industries are 

expected to have a significant impact 
on jobs, ranging from new job creation 
to job displacement, from heightened 
labour productivity to widening skills 
gaps. As the pace of change continues 
to accelerate, we can’t help but notice 
that the most in-demand occupations 
or specialties did not exist 10 or even 
five years ago.

It’s been estimated that 65% of chil-
dren entering primary school today 
will ultimately end up working in 
completely new job categories that 
don’t yet exist. With such a rapidly 
evolving employment landscape, it 
has become increasingly important 
to engage all stakeholders’ public, 
private and academic to prepare for 
the future skills requirements. 

The WEF Report tries to understand 
the future impact of disruptions on skill 
sets, employment levels and recruit-
ment patterns in different industries 
and countries. The results of this 
report were compiled by engaging 
the Chief Human Resources Officers 
(CHROs) of today’s largest employers 
to imagine how jobs in their industry 
will change by the year 2020.

Employment trends and 
shifting skills sets
 
The report indicates that nearly 
5.1 million jobs may be affected by 
disruptive market changes over the 
next five years, with a total gain of 
2 million jobs that will be created in 
Computer, Mathematical, and Archi-
tecture and Engineering-related fields. 
The research asked respondents about 
new and emerging job categories and 
what they expect to become critically 
important to their industry by the year 
2020. Two specific categories rose to 
the top: data analysts and special-
ized sales representatives, as every 

Photo courtesy of Animal New York 

http://www.weforum.org/
http://www.weforum.org/
http://www3.weforum.org/docs/WEF_Future_of_Jobs.pdf
http://www3.weforum.org/docs/WEF_Future_of_Jobs.pdf
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industry will need to become skilled 
in commercializing and describing 
their product offerings to business or 
consumer clients. 

Recruitment challenges for these 
specialized job categories will continue 
to disrupt business models.  Many 
industries today are already starting 
to feel the shortage in talent. With the 
impact of technology existing skill sets 
will need to adjust to the changing 
landscape. It is estimated that by 
2020 technical skills will need to be 
supplemented with stronger social 
and collaboration skills, and the art 
of persuasion, emotional intelligence 
and teaching others, will be in higher 
demand.

The growth of the mobile industry will 
see nearly 40% of the skills required 
in today’s market not yet part of the 
core skill set. As emerging technology 
continues to expand in fields like artifi-
cial intelligence, robotics, the Internet 
of Things, autonomous vehicles, mate-
rials science and quantum computing, 
additional upskilling will be necessary. 

On the upside, the Executive Chairman 
of the World Economic Forum Klaus 
Schwab says, “The future technolog-
ical innovation will lead to long-term 
gains in efficiency and productivity. 

Transportation and communication 
costs will drop, logistics and global 
supply chains will become more effec-
tive, and the cost of trade will diminish, 
all of which will open new markets and 
drive economic growth.”

Strong growth is expected in green 
jobs, resource-efficiency and renew-
able energy technologies. Big data 
analytics, mobile internet, the Internet 
of Things and robotics will obviously 
rise while declines will be seen in office 
administration and basic manufac-
turing and production roles, with the 
exception in the demand expected in 
advanced materials for robotics.

In the future, talent, more than capital, 
will represent the critical factor of 
production. The Fourth Industrial 
Revolution is forcing companies to 
re-examine the way they do business, 
to think strategically about the forces 
of disruption and innovation shaping 
our future. Two thirds of the respon-
dents report intentions to invest in the 
reskilling of current employees as part 
of their future workforce planning.

Closing skills gaps will involve a 
collaborative effort on the part of 
businesses, government and changes 
to our basic education systems. The 
HR function will need to become 

more strategic and have a seat at 
the table, employing new kinds of 
analytical tools to spot talent trends 
and skills gaps. Technology and data 
analytics may become a useful tool 
for advancing workforce equality; in 
addition, organizations are going to 
have to become more responsive and 
flexible to leveraging variable working 
arrangements and online talent plat-
forms by connecting and collaborating 
remotely.

Schwab goes on the say that, “In the 
end, it all comes down to people and 
values. We need to shape a future that 
works for all of us by putting people 
first and empowering them,” and that 
it’s a shared sense of destiny that will 
be important. As a component of the 
World Economic Forum’s Global Chal-
lenge Initiative on Employment, Skills 
and Human Capital, the Future of Jobs 
project aims to bring understanding 
to the upcoming disruptions to the 
employment and skills landscape 
in industries and regions. It should 
also stimulate deeper thinking and 
targeted action from business and 
governments to manage this change. 
To view the full report see The Future 
of Jobs.

http://www3.weforum.org/docs/WEF_Future_of_Jobs.pdf
http://www3.weforum.org/docs/WEF_Future_of_Jobs.pdf
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A big welcome to new Kanata North neighbour CV Diag-
nostix, located at 48 Steacie Drive!

CV Diagnostix is a medical devices company developing 
a non-invasive, simplified medical device to detect block-
ages in the coronary arteries. Coronary Artery Disease 
(CAD) is the most common form of heart disease and 
the leading cause of death in Canada.

The knowledge that certain faint heart sounds, called 
Dock’s murmurs, can be directly associated with block-
ages in the arteries initiated the idea. This concept and 
promising initial results from the device prototype led CV 
Diagnostix’s engineers to further develop a technology to 
detect these sounds. The engineers are using speciality 
acoustic sensors coupled with advanced signal-processing 
software and algorithms to further understand and char-
acterize these faint sounds to assist with patient diagnosis. 

Accurate diagnosis of CAD can be a lengthy and multi-
test process. Currently, cardiologists use a variety of tests 
(CT Scans, Exercise testing, nuclear scans, etc.) to verify 
the suspected diagnosis, which can be time consuming, 
inaccurate and expensive. CV Diagnostix's technology 
differs from other options currently available in Canada 
as it is being developed as a ~10 minute in-office test that 
is radiation and stress free, inexpensive and user-friendly, 
enabling clinicians to quickly establish the patient's state 
and decide on the appropriate treatment.

While the company is still settling in to their new home, 
you'll be able to learn more soon at http://cvdiagnostix.ca/.

WELCOMING CV DIAGNOSTIX TO 
KANATA NORTH
Written by Amie Kandalaft 

http://cvdiagnostix.ca/
http://cvdiagnostix.ca/
http://cvdiagnostix.ca/
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A UNIQUE PLAN FOR A UNIQUE COMMUNITY: 

BAIRD BENEFITS PLUS OFFERS NEW EXECUTIVE 
GROUP BENEFIT PLAN EXCLUSIVELY TO KANATA 
NORTH COMPANIES
By Communicarium

For more information about Baird Benefits Plus and the KNEGBP, 
contact Roxanna Grecco at 613-599-6100 and visit them online.

The Kanata North Executive Group 
Benefit Plan offers… 

 ✓ Group Plan Administration
• Group Enrolment: Baird will meet your staff,

explain the benefit plan and handle the
enrolment paperwork

• Lifestyle changes, Salary updates, Termi-
nations: “Follow Me” plan for terminated
employees increases sense of security

• Claim submissions

• Designated out-of-country emergency contact

• Personal group benefit assistant with a 24 hour
response time.

 ✓ HR Services
• Payroll

• HR Learning: HR Summits twice a year at the
Marshes Clubhouse

• Employee Handbook Templates

• Employer/Employee Counselling on HR Issues
and Terminations

And so much more!

With over 60 years of combined experience, Baird Benefits 
Plus is among the most trusted independent insurance and 
investment companies in Ottawa. Known for offering highly 
customizable benefit plans with manageable premiums, 
Baird’s full-service consultation and administration relieves 
clients’ HR departments of the onerous work of managing 
company insurance plans. Now Baird is introducing The 
Kanata North Executive Group Benefit P lan, a  u nique 
group health and dental benefit p rogram a vailable t o 
all companies within Kanata North and members of 
the Kanata North Business Association. This program is 

offered exclusively through Baird Benefits Plus.

The program has been designed to benefit companies of 
all sizes, from corporations with hundreds of employees 
to partnerships of two. Each individual company has the 
flexibility to tailor their plan to meet the needs of both 
employer and employee—a winning combination.

“The number one mistake we see is that employers and 
employees do not understand the breadth of their bene-
fits,” says Roxanna Grecco, President of Baird Benefits 
Plus. Baird ensures that clients are fully cognizant of their 
long- and short-term options throughout the life of the 
plan, offering workshops, one-on-one consultations and 
even seminars with industry experts, some of which can 
be accessed online at their website.

Few private insurers in Canada are able to offer Baird’s 
level of support and infrastructure to their group clients, 
and fewer still are doing so in Kanata North, one of North 
America’s most competitive business centres. As talent-
rich as the region is, there is still fierce competition over 
top candidates. When they are choosing between offers, 
the right benefits package is a real difference-maker. 
Baird’s Kanata North Executive Group Benefits Plan has 
the potential to help local businesses acquire and retain 
valued employees.

mailto:http://grbairdfinancial.com/?subject=
http://grbairdfinancial.com/seminars/?subject=
http://grbairdfinancial.com/baird-benefits-plus/
http://grbairdfinancial.com/baird-benefits-plus/
http://grbairdfinancial.com/baird-benefits-plus/
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Q&A Corner

HÉLÈNE CHARTIER, VICE-PRESIDENT, 
GO-TO-MARKET, STRATEGY AND 
ENABLEMENT AT TELUS HEALTH
TELUS HEALTH LAUNCHES MOBILE HEALTH CLINIC IN 
PARTNERSHIP WITH DOCTORS OF THE WORLD.

Hélène Chartier is the Vice-Presi-
dent, Go-to-Market, Strategy and 
Enablement at TELUS Health, the 
dedicated medical technology 
arm of the Canadian telecom 
giant. In 2014, the organization 
launched a mobile health clinic 
in partnership with Doctors of 
the World, providing healthcare 
services to Montrealers in need. 

Q: HOW LONG HAS TELUS 
HEALTH BEEN LOCATED IN 
THE KANATA NORTH 
BUSINESS PARK?

TELUS Health has been located in 
Kanata since we acquired Emergis on 
January 17th, 2008.

Q: HOW HAS YOUR LOCATION IN 
THE KANATA NORTH 
BUSINESS COMMUNITY 
BENEFITED YOUR BUSINESS?

The Kanata TELUS Health site is a 
research and development team 
focused on development and delivery 
of software solutions for healthcare in 
Canada.

Kanata is a world-class high tech centre 
in Canada. The biggest benefit of our 
location is excellent access to highly 
skilled and experienced IT profes-
sionals who are critical to our goal of 
transforming Canadian healthcare.

Q: CAN YOU BRIEFLY DESCRIBE 
SOME OF THE SERVICES YOU 
OFFER?

Since 2008, TELUS Health has devel-
oped a broad cross-section of digital 
solutions for all major stakeholders 
in the healthcare system, including 
hospitals, physicians, pharmacists 
and extended healthcare providers. 
We are a leader in telehomecare, 
electronic health records (EHR), elec-
tronic medical records (EMR), personal 
health records (PHR), consumer health, 
benefits management and pharmacy 
management. Our solutions are aimed 
at improving the patient experience, 
increasing efficiencies and positively 
impacting health outcomes by giving 
health authorities, providers, physi-
cians, patients and consumers the 
power to turn information into better 
health outcomes. 

Q: HOW DOES TELUS HEALTH 
LEVERAGE INNOVATIVE 
HEALTH IT TO BENEFIT 
CANADIANS?

We are committed to understanding 
evolving physician and health practi-
tioner methods and approaches; to 
being compassionate and considerate 
about patient needs and expectations, 
and relentlessly pursuing reliability in 
all our endeavors to earn the respect 
and trust of all those who provide care 
as well as those who receive care.

TELUS Health has invested more than 
$1.5 billion to bring healthcare infor-
mation technology to market. Our 
solutions include EMRs for physicians 
and pharmacy management solutions 
for pharmacists, as well as a series of 
patient engagement solutions that 
drive collaboration between patients, 
pharmacists and physicians. 

Our health analytics solution is used 
by healthcare stakeholders to analyze 
the efficacy of programs and to opti-
mize plans.

Our health enterprise solutions 
support health authorities, hospitals 
and governments with solutions such 
as electronic health records, personal 
health records, eScheduling, eReferral 
and home health monitoring.

These scalable solutions enable 
quick access to vital data, encourage 
collaboration and increase efficiency 
across the healthcare continuum while 

Written by Mariam Zohouri 

https://www.telushealth.co/
https://www.telushealth.co/
https://www.telushealth.co/


THE KANATA NETWORKER         9

empowering Canadians to better 
manage their health at home. Our 
home health monitoring and personal 
health records solutions are active in 
five key provinces in Canada. 

Our team helps support our customers 
in implementing and optimizing our 
solutions and in facilitating prac-
tical and effective transformations, 
including change management 
processes.

We continue to invest in and develop 
innovative technologies to positively 
impact many of the key issues facing 
the Canadian healthcare system and 
facilitate better collaboration among 
healthcare providers.  

Q: WHAT MAKES TELUS 
HEALTH’S MOST RECENT 
DEVELOPMENT, A MOBILE 
HEALTH CLINIC WITH 
DOCTORS OF THE WORLD, 
STAND OUT FROM THE 
COMPETITION?

In June 2014, TELUS Health partnered 
with Doctors of the World to launch 
its very first mobile medical clinic in 
Montreal. For the first time in North 
America, EMRs were integrated to a 
mobile clinic, providing greater access 
to healthcare to marginalized people 
in Montreal. With this state-of-the-art 
mobile clinic, equipped with TELUS 
LTE Wi-Fi network connectivity and 
TELUS Health’s electronic medical 
record solution, onboard volunteer 
doctors and nurses are able to collect 
and store data, examine results over 
time and treat patients with undoc-
umented medical histories for better 
continuity of care. 

Since its launch, this hyper-local 
mobile health clinic has enabled more 
than 3,000 medical acts such as vacci-
nations, screening tests and general 
health examinations; and reintegrated 
more than 800 of Montreal’s marginal-
ized community back into the public 
health and social services network.

Q: HOW DID THE IDEA FOR THE 
MOBILE HEALTH CLINIC COME 
ABOUT?

Doctors of the World submitted the 
mobile clinic project to the TELUS 
Community Boards for a community 
grant, however, we knew that by 
forming a partnership between two 
organizations that embrace commu-
nity giving and that use innovation to 
build a better healthcare system in 
Canada, together, we could tangibly 
improve the lives of Montrealers. 

Beyond the financial contribution, this 
partnership allowed us to leverage our 
resources (expertise, training) and 
the power of health IT to transform 
the health outcomes of those who 
do not have direct access to health 
services and often go untreated. It 
was an opportunity to better our local 

BY THE NUMBERS 
 » 16,000+ physicians utilize their EMR solutions

 » 12 million Canadians leverage TELUS Health EHRs

 » 2,800+ pharmacies utilize their pharmacy 
management solutions

 » 400,000 users access TELUS Pharma Space®

 » 13 million+ Canadians use payor solutions, 
including health claims management solutions 
that are managed directly at the point-of-service 
for public and private insurers, transporting, 
processing and adjudicating claims and providing 
processing support 

 » Approximately 29,000 healthcare providers, such as 
physiotherapists, chiropractors, vision care providers 
and more use their claims engine solution 

community where we live and work; 
one patient at a time. 

Since the partnership announcement, 
both teams have been working closely 
together to ensure that the mobile 
clinic meets the needs of the volunteer 
doctors and nurses as well as those 
of the population. Adjustments were 
implemented to the EMR solution, 
which was initially designed for a phys-
ical clinical setting, to allow Doctors of 
the World to enhance their offering by 
providing patients with personalized 
and preventive care. 

You can learn more about TELUS 
Health and Doctors of the World’s 
mobile health clinic by watching their 
video on the project. 

You can also read their press release 
regarding the clinic here.

https://www.youtube.com/watch?v=QFGAsbcjRYE
https://www.telushealth.co/news/telus-health-doctors-world-bring-innovative-health-care-montreals-disadvantaged-citizens/
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In February I’m inviting 
everyone over.
JENNIFER HOWE, At CHARtWEll sINCE 2007.
Chartwell.Com Feb 3 • 7:00pm  

Tax Savings Tips for Seniors  
Shawn Anthony, Tax Wise

Feb 24 • 7:00pm  
Tips on Downsizing & Moving 
Kathleen Turner, Turner Transitions

Conditions may apply.

20 Shirley’s Brook Dr., Kanata
613-663-2967

Make us part of your story.

Kanata 
Speaker Series

Call  
to register  

for our  
sPEAKER 

sERIEs

CARING FOR A LOVED ONE 
FROM A DISTANCE

There's an old saying, according to 
Canada Cares, that "when parents 
are still alive, their children should 
not go far away," but sometimes, 
this simply isn't possible. For some, 
careers may call them to different 
parts of the country, making it difficult 
to stay close to their parents. This can 
pose challenges when it comes time 
to caring for an aging parent— but 
that doesn't mean it's impossible to 
support them from afar. In fact, an esti-
mated 359,700 people living in Canada 
in 2007 provided long-distance help 
to a parent, which accounted for 22 
per cent of the caregiving population, 
according to Statistics Canada.

Here are a few different strategies to 
consider if and when it comes time 
to support an aging parent from a 
distance.

Ask someone nearby to help
 
Sometimes, a simple phone call to your 
loved one isn't enough to know they are 
okay. It's not always easy to know how 
someone is doing through a phone 
conversation as opposed to meeting 
with them in person. Communication 
isn't only verbal—it's also about being 
able to read body language. So Far 
Away: Twenty Questions and Answers 
About Long-Distance Caregiving 

recommends having someone who 
lives closer to your loved one stop in 
for a visit. Asking a trusted relative to 
visit your loved one's home for dinner 
or a cup of coffee can give them a 
chance to catch up.

Coordinate with other family 
members
 
If you and other family members have 
all decided to share responsibility for 
caring for your loved one, coordinate 
your schedules. Lay out your agendas 
and see which days of the week work 
best for everyone. Plan to have a family 
meeting once a month to go over the 

http://chartwell.com/retirement-homes/chartwell-kanata-retirement-residence
http://chartwell.com/retirement-homes/chartwell-kanata-retirement-residence
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KANATA TECHNOLOGY OFFICE LEASING TEAM

OLIVER KERSHAW*

Associate Vice President

CBRE Limited | Ottawa

+1 613 288 1584

oliver.kershaw@cbre.com

www.cbre.ca/oliver.kershaw

PERFORMANCE
DELIVERED in 2015

LINDSAY HOCKEY*

Associate Vice President

CBRE Limited | Ottawa

+1 613 782 2943

lindsay.hockey@cbre.com

www.cbre.ca/lindsay.hockey

CBRE Limited | 333 Preston Street, Suite 700 | Ottawa, ON | K1S 5N4 | www.cbre.ca

For more information on the sale or 
lease of commercial real estate in 
Kanata, please contact:

475,000 
Sq.Ft
Of Space 

20
Transactions
Completed

OVER 47
Million
in Total Deal 

Value

health of your loved one and discuss 
future plans.

"Chartwell offers a number of care 
options."

Consider another option
 
If you and your family come to realize 
that your schedules make it difficult 
to dedicate enough time to caring for 
your loved one, consider looking at 
retirement living options in your loved 
one's area, or in a location closer to 
you. Retirement residences not only 
offer a number of care options that 
cater to individual needs and allow 
for seniors to age-in-place, they are 
also social settings that offer regular 
conversation with like-minded peers 
and staff, not to mention a slew of 
engaging activities, programs and 
outings geared toward seniors' health 
and wellness.

If your loved one is unsure about 
committing to a lease, consider 
Chartwell's Short Stay option, which 
provides seniors with temporary 
accommodation that includes a suite, 
meals, activities and any additional 
care required. It's a great way for 
seniors to experience retirement living 
before making the big move.

Chartwell retirement residences 
provide the safety and security your 
parent needs with the services and 
activities they want. If the time has 
come to start considering the options 
best suited to your situation, we can 
help.

Margaret Dennis, Sales Consultant 
Telephone: 613-663-2967 
CHARTWELL KANATA Retirement 
Residence  
20 Shirley's Brook Drive 
Kanata, ON   K2K 2W8 
www.chartwell.com

http://www.chartwell.com
https://www.linkedin.com/pub/oliver-kershaw/4/316/300
https://www.linkedin.com/pub/lindsay-hockey/6/992/21
www.cbre.ca/ottawa
mailto:oliver.kershaw@cbre.com
www.cbre.ca/oliver.kershaw
mailto:lindsay.hockey@cbre.com
www.cbre.ca/lindsay.hockey
www.cbre.ca/ottawa
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WHY CEO CHEN SETS TRENDMICRO’S 
SIGHTS ON INTERNET OF THINGS  
(IoT) SECURITY

Reprint from eWEEK 
JANUARY 25, 2016
By Sean Michael Kerner

On January 19th Trend Micro 
announced that according to 
industry analyst firm IDC, the 
company has maintained its 
overall leadership in server secu-
rity for the sixth year in a row. 
TrendMicro has outperformed 
its competitors by growing its 
revenue share for server security 
by 30.3%. 

In an article appearing in eWeek 
last month, senior editor and 
tech writer Sean Michael Kerner 
interviewed Trend Micro CEO 
Eva Chen about the company’s 
plans regarding Internet of 
Things (IoT) Security.

Eva Chen, the CEO of 
TrendMicro, discusses her 
plans for tackling the next 
generation of IT challenges.

Eva Chen has spent most of her profes-
sional career building security vendor 
TrendMicro, which she co-founded 
back in 1998 and currently leads as 
CEO. Over the years, multiple types 

of security challenges have emerged, 
from the early PC era to mobile 
devices and now the emerging IoT 
landscape, where Chen sees a real 
need for security and an opportunity 
to grow her company.

“A lot of people just don’t 
understand that IoT is really 
just a bunch of small computers 
that are all connected to the 
Internet,” Chen told eWEEK. 
“All those small computers 
need security, but a lot of IoT 
device makers are not traditional 
IT vendors, and they lack an 
understanding about what 
security is needed.”

There are many things that vendors 
in the IoT world have overlooked. The 
high-profile hack of Chrysler’s Jeep 
Cherokee at the Black Hat 2015 security 
conference, which led to a recall of 1.4 
million vehicles, serves as an example 
for Chen of what’s missing from IoT 
security today. Among the multiple 
security missteps that Chrysler took 
were not fully encrypting data and not 
closing all the data ports. In the Jeep 
hack, security researchers were initially 
able to gain access to the vehicle by 
way of an open connection on port 
6667, which they were able to find 
using the open-source Nmap port 
mapping tool.

When looking at IoT, there is also 
more to consider than just the device 
manufacturers, Chen said TrendMicro 
is also talking to telecom and service 
providers to help bring security to 
IoT end users. Of particular interest 

for telecoms is the emerging use of 
network functions virtualization (NFV), 
which can play a key role in securing 
IoT.

“Originally, the users and companies 
would buy devices and then they 
would choose security products on 
top of that,” Chen said. “But in the 
IoT environment, it’s impossible for 
the user to choose security on top, 
so therefore we have to work with 
the IoT vendors or the network service 
provider to make security happen.”

Securing the Three Layers of IoT 

When looking at the full IoT security 
landscape, there are three primary 
layers that need to be considered 
and secured, according to Chen. The 
first layer is the device itself, where 
Chen sees a need for some form of 
embedded security.

The second layer is the network 
that the IoT device uses. Whenever 
an IoT device communicates over a 
network, there needs to be some form 
of network security and monitoring. 
The network layer security can be 
embedded as part of a user’s router, 
or it can be delivered as a hosted 
service model.

The third layer is the cloud backend 
that provides remote management 
capabilities for IoT devices. Chen 
advises that the IoT cloud backend 
have proper security measures in 
place to protect the privacy of user 
information. Enabling full IoT user 
privacy requires proper due diligence 
of security controls in all three layers, 
she added.

http://www.eweek.com
http://fortune.com/fortune-insider/
http://www.eweek.com/cp/bio/Sean-Michael-Kerner/
http://newsroom.trendmicro.ca/press-release/trend-micro-market-leader-server-security-market-sixth-consecutive-year
http://newsroom.trendmicro.ca/press-release/trend-micro-market-leader-server-security-market-sixth-consecutive-year
http://www.eweek.com/security/ceo-chen-sets-trendmicros-sights-on-iot-security.html?linkId=20692604 
http://www.eweek.com/security/ceo-chen-sets-trendmicros-sights-on-iot-security.html?linkId=20692604
http://www.eweek.com/security/ceo-chen-sets-trendmicros-sights-on-iot-security.html?linkId=20692604
http://www.eweek.com/security/researchers-demo-how-they-hacked-a-jeep-remotely-black-hat.html
http://www.trendmicro.ca/en-ca/index.html
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TrendMicro is going after the full IoT 
security stack with technologies that 
address the concerns of all three 
layers, including device, network and 
cloud components. Chen said that 
for on-device security, her company 
has security APIs for device makers. 
To address network security, Trend-
Micro recently acquired TippingPoint 
from Hewlett-Packard for $300 million. 
TippingPoint’s network security port-
folio includes intrusion prevention 
system (IPS) products. In the cloud, 
TrendMicro has cloud security prod-
ucts to protect infrastructure.

Security research is another area 
where Chen is putting her company’s 
energies, as IoT represents an attrac-
tive target for hackers.

“Hackers go after valuable data, and 
therefore we have to understand what 
data IoT devices collect,” Chen said. 
“Then we can focus our research on 
the most valuable data sources.”

Looking at the broader TrendMicro 
business for 2016, Chen noted that the 
enterprise and cloud sides of the busi-
ness are solid. The big challenge is the 

consumer segment, which represents 
approximately a third of TrendMi-
cro’s business. With PC shipments 
continuing to decline, there isn’t quite 
as much opportunity for TrendMicro 
as there once was. Plus, Chen noted, 
the consumer mobile phone security 
business has not really taken off either.

“Our challenge is making sure that our 
IoT security technology will be a major 
part of our consumer security efforts,” 
Chen said.

Trend Micro has offices across the globe, with an 
employee base of over 5,258 and revenues listed 
at $1.0 billion US. Their Canadian Headquarters 
is located here in Kanata North on Hines Road. 
The company maintains its position as a global 
leader in internet content security software and 
cloud computing security with a focus on data 
security, virtualization, endpoint protection and 
Web threats. For the past 27 years, Trend Micro 
has developed innovative security solutions that 
make the world safe for businesses, consumers and 
governments to exchange digital information. Read 
more about them on their website.

http://www.eweek.com/security/hp-sells-tippingpoint-security-division-to-trend-micro-for-300m.html
http://www.trendmicro.ca/en-ca/index.html
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ENTREPRENEUR SPOTLIGHT 

WITH RICH LOEN AND DALE GANTOUS 
OF INGENIUS SOFTWARE

Hitting the Salesforce World Tour 
events, InGenius Software will be 
exhibiting across the US, stopping in 
Atlanta first, then onto Washington, 
Chicago, New York, Boston and finally 
to London, England. The Company’s 
InGenius Connector Enterprise has 
been recognized by Click Software’s 
ClickBlog as a leading Customer 
Service App that directly benefits sales 
and customer service representatives. 
With so much positive activity going 
on inside the company we decided 
to reach out to InGenius and get the 
scoop on their success.

Q: CAN YOU TELL US A BIT 
ABOUT INGENIUS SOFTWARE 
AND HOW YOU GOT YOUR 
START?

InGenius is the world-leading soft-
ware solution for tying company 
phone systems directly into the 
leading corporate CRM systems, 
including Salesforce.com and Micro-
soft Dynamics CRM.  We’re all about 
increasing agent productivity and call 
capacity, improving customer satisfac-
tion, and giving our customers a 360 
degree view of their own customer 
interactions.

We got started in the computer-te-
lephony integration (CTI) business 
way back in 1998, when we started 
doing a whole lot of R&D projects 
for Mitel Networks. After working for 
Mitel for a while, we decided to start 
investing our own R&D dollars into 
product development, and launched 
our first unified communications soft-
ware product, with Mitel as our OEM 
distribution partner.  

Mitel then asked us if we could do 
custom work for their customers, 
and we thought that was a GREAT 
way to find out what the marketplace 
really needed. We started seeing 
one customer after another asking 
to connect their phones right into 
Salesforce.com, so that when the 
phone rang, the salesforce record of 
the person who is calling would open 
right up, and the agent could answer 
the phone intelligently and efficiently.

The bonus was, we got to know the 
product managers over at Salesforce, 
and find out that what their customers 
really wanted was a CTI solution that 
required no software on the desktop, 
and was scalable to the enterprise, 
and worked with the leading phone 
systems.

That was what we needed: the right 
market problem to solve and the right 
team, skills and experience to solve it.  
At Dreamforce 2012 in San Francisco, 
we launched our flagship product, 
InGenius Connector Enterprise.

We now have over 160 enterprise 
customers in 15 countries, including 
brand names like LinkedIn, Citrix, 
Seagate, Kellogg’s, Bank of Oklahoma 
and CHG Healthcare to name a few.

Q: WHAT WOULD YOU SAY ARE 
SOME OF THE UNIQUE 
FEATURES OF YOUR 
PRODUCT? 

InGenius Connector Enterprise 
provides our customers with:

• Click-to-Dial right out of their CRM
• Screen-pop on incoming call
• Automated logging of all calls 
right into the CRM
• Intelligent dialing and 
• Screen Transfer
Screen Transfer is a neat one. When 
the first customer service rep answers 
a call and needs to transfer a call to a 
second agent, not only does the call 
get transferred, but the CRM screen 
that the first agent was looking at ALSO 
gets transferred to the second agent, 
along with all the notes and related 
records. Love is never having to ask 
your customer to repeat anything—
you know how annoying it is to have 
to repeat your account number or your 
address to a second person after you 
get transferred? NEVER AGAIN!

Q: HOW HAS THE COMPANY 
GROWN AND EVOLVED SINCE 
ITS FOUNDING, AND HOW 
MANY EMPLOYEES DO YOU 
CURRENTLY HAVE AT YOUR 
LOCATION ON LEGGET? 

Rich Loen founded InGenius way 
back in 1986 as a one-man real-time 
software development shop. I joined 
in 1993, and we became InGenius 
Software in 1998. At that time we were 
about a dozen people.  

In the past two years we’ve doubled 
from 17 people to 35, and more than 
doubled our office space! And it’s no 
wonder, we hit $1M Annual Revenue 

http://ingenius.com/
http://ingenius.com/
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Run Rate with InGenius Connector 
Enterprise in the first year after launch, 
tripled that in the second, and we’re 
continuing to grow by leaps and 
bounds. 

Q: CAN YOU TELL US ABOUT THE 
DREAMFORCE SHOW AND 
WHAT ROLE THE COMPANY 
PLAYED IN THE SALESFORCE 
WORLD TOUR IN ATLANTA 
THIS PAST DECEMBER? 

InGenius has exhibited at the annual 
Salesforce Dreamforce show for a 
number of years, but this fiscal year 
we’re really ramping up our marketing 
efforts and exhibiting at six Salesforce 
World Tour events, with Atlanta in 
December being the first. We’ll be 
in Washington, Chicago, New York, 
Boston and London, England. It’s a 
great way to spread the word to the 
Salesforce customer base that we have 
the leading CTI solution worldwide. 
We’ll also be at the Microsoft Dynamics 
Envision show in New Orleans.

Q: CAN YOU SHARE WITH US 
SOME OF YOUR CELEBRATED 
MILESTONES? 

Investing our R&D dollars into our 
own product development in the early 
2000s was a real turning point in our 
company, moving us from a “contract 
R&D for hire” shop to a real software 
company.

Launching InGenius Connector Enter-
prise at Dreamforce 2012 was the 
making of our company and our future.

In August 2015 we were invited to meet 
the President of Sales and Customer 
Success at an Executive Business 
Conference in San Francisco—that 
was a highlight that really brought 
us closer to the Salesforce executive 
management team.

Q: WHAT’S IN STORE FOR 
INGENIUS IN THE NEAR 
FUTURE? 

We’ve invested sequentially in the 
buildout of world-class Product Devel-
opment, Customer Care and Sales 
operations. This year we're investing 
in Marketing. InGenius will be much 
more active on various social chan-
nels as well as traditional trade show 
exhibiting, and we are just starting our 
outbound lead generation campaigns 
in earnest.

Q: HAS THE COMPANY BEEN 
LOCATED IN KANATA NORTH 
SINCE THE BEGINNING? WHAT 
WOULD YOU SAY ARE SOME 
THE BENEFITS OF HAVING 
YOUR BUSINESS HERE? 

Haha! Like every start-up, we had 
humble beginnings, working out of the 
back of the house that our founder 
Rich Loen grew up in. We moved into 
our first real office in an old converted 
home in the Glebe in 1994, then into 
a bigger office in Hintonburg in 1997, 
and continuing our westward trend we 
finally moved to Kanata North in 2006. 
We love it here—we’re collocated with 
Mitel, who continue to be an important 
customer and partner of InGenius. The 
commute is against the traffic, and I 
love the building. It’s a great spot, full 
of light, and close to good eats.

WHAT’RE YOUR TOP THREE TIPS 
FOR OTHER ENTREPRENEURS? 

Figure out your distribution channel before you 
build product—products do NOT sell themselves!

Search for the problem that needs solving, that 
you have the unique skills to solve. Once you’ve 
got that figured out, and you know how you’re 
going to sell it, get the product out as fast as you 
can and get customer feedback.

Once things are looking good, you’ve got 
customers and they like what you do, have 
the guts to bet the farm and invest heavily in 
the R&D, Customer Care, Sales and Marketing 
needed to capture the market, and don’t be 
afraid to be world leaders.  

Do all the above while sticking true to your 
values, and HAVING FUN!
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http://www.communicarium.com/
mailto:info@communicarium.com
mailto:info@communicarium.com
http://www.communicarium.com/



