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200-300 Terry Fox Drive  Kanata, ON  K2K 0E3

P. 613-599-6100  F. 613-599-7100  1-855-599-6100

info@bairdbenefitsplus.com

Contact us to find out why more of Kanata’s
foremost companies are switching to us.

Come experience the Baird di�erence.

Our 2015 Resolution?

To serve your employees’ group benefit needs.

FOR A HEALTHY & PROSPEROUS 2015

BEST WISHES
 to all of you!

From your
employee benefits provider,

BAIRD BENEFITS PLUS.



experience brookstreet

Five Twenty Five Legget Drive | Ottawa Ontario K2K 2W2 
613.271.1800 | brookstreet.com   

/Brookstreet @ BrookstreetOtt

   276 four-diamond guestrooms  Modern conference & business meeting facilities
 Inspired cuisine at Perspectives Restaurant  Options Jazz Lounge with live jazz every evening

  Au Natural Spa  Flex Fitness Studio  Indoor and outdoor saltwater pools
  Zone 525 interactive games room  B Café serving Starbucks coffee

experience the marshes 

Three Twenty Terry Fox Drive | Ottawa Ontario K2K 3L1

613.271.3370 | themarshesgolfclub.com 

   The Marshes 18-hole championship golf course designed by Robert Trent Jones Jr. & Sr. 
 European PGA approved 9-hole short course, Marchwood  Modern meeting facilities

  Eclectic dining at Ironstone Grill  Jones Lounge for social gatherings  
 Enjoy Thirsty Thursdays with the Dueling Pianos

/MarshesGolfClub @MarshesGolfClubt
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HUAWEI’S CANADIAN R&D CENTRE 
HAS A BRIGHT FUTURE IN KANATA, 
WITH A $500 MILLION INVESTMENT IN ONTARIO 
OPERATIONS OVER THE NEXT FIVE YEARS

By JS Communications 

On November 1, 2014, Huawei officially 
announced that it would be making a 
long-term investment of $500 million 
in the Province of Ontario to support 
the expansion of the company’s Cana-
dian research and development (R&D) 
and business operations. This invest-
ment is representative of $210 million 
in new investments, creating 325 new 
jobs over the next five years. 

“We’ve had tremendous success with 
R&D operations in Canada. We’ve got 
a great team here, which has allowed 
us to build more international confi-
dence in the idea of building a larger 
team in Ontario, and Canada,” says 
Scott Bradley, Vice President of 
Corporate Affairs, Huawei Canada. 
“Ultimately, technology leadership 
exists at the Canadian R&D facility 
in Kanata. An expert workforce and 
innovative thinking have allowed the 
team to continue to grow.” 

Huawei, based in China, is one of 
the leading global information and 
communications technology (ICT) 
solutions providers in Canada, and the 
third largest mobile phone manufac-
turer in the world. This new investment 
will expand Huawei’s current Canadian 
R&D capabilities in Ontario by adding 
an estimated 250 new engineers and 
researchers across the province, some 
of which will be allotted to the facility 
in the Kanata Research Park. The 
investment will also add a minimum 

of 75 employees to Huawei’s sales, 
marketing and support functions in 
Ontario over this five-year period.

“There is a growing level of confidence 
in what we can achieve in Canada,” 
says Bradley. “Allotting a large invest-
ment into an overseas team can seem 
like a big risk, so building confidence 
in our R&D operations has been an 
important step in getting to this 
stage.”

Huawei Canada started constructing 
its team in 2008, with the official 
opening of the R&D Centre in Kanata 
in April 2010. 

“When we opened we had 80 
employees; now we have 260. We 
have tripled in size since 2010 and 
we’re just continuing to expand,” says 
Bradley. “With this investment, a lot 
is going to happen on the path to 
5G over the next five years, including 
further research and development 
in advanced communications, chip 
design, faster wireless networks, and 
the move from LTE to advanced 5G 
LTE.”

Kanata Research Park has proven to 
be an ideal location for the Huawei 
Canada R&D team, having experi-
enced immense growth and success 
in the seemingly short time since 
opening its doors. 

“The talent is here in Kanata. It’s why 
we’re here and it’s why our competi-
tors are here—there’s a highly skilled 
workforce in this area,” says Bradley. 
“When you’re working on some of 
the most advanced technology in 
the world, it’s going to attract global 
investments to Ottawa and that’s what 
you’re seeing here.”

Huawei Canada engineers working in a lab at 
the Research & Development Centre, located 
at 303 Terry Fox Drive.

http://jscommunications.ca
http://www.huawei.com/ca-en/index.htm
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ENTREPRENEUR SPOTLIGHT
GRANT HALL, FOUNDER & CEO, 
NUVYYO

Grant Hall founded Nuvyyo in 2010 
with the launch of JetstreamHD, a 
device that instantly creates a private 
media-streaming cloud in the secu-
rity of your own home. This past year, 
Nuvvyo launched their second device, 
called Tablo, a DVR for TV antennas 
that targets the growing trend of 
mobile TV consumption. Nuvyyo was 
recently recognized by Forbes as one 
of the Top 10 companies disturbing 
the TV industry, taking note of the 
tremendous success of Tablo. 

Q: WHAT DOES YOUR ROLE AS CEO 
OF NUVYYO ENTAIL?

My role is to understand the market-
place and make strategic decisions 
about the direction of the company 
and its products, from feature sets 
and technology partnerships to distri-
bution channels and manufacturing. 

By staying on top of industry trends 
and ever-changing regulatory devel-
opments, I’m able to position the 
company and its products for success 
today and for years to come.

Q: HOW HAS YOUR PAST 
EXPERIENCE IN THE TECH SECTOR 
PREPARED YOU FOR THIS ROLE?

Throughout my business career I 
have been fortunate enough to have 
spent time in many different roles. I 
have always been interested in entre-
preneurship and consciously moved 
around when I had the chance to 
get the broadest possible exposure 
to every aspect of the tech business. 
Starting at Gandalf, and including 
many years at Newbridge, Alcatel 
and Nortel, I have worked in product 
development, product management, 
marketing and even sales.

Q: WHAT DOES THE COMPANY 
NAME “NUVYYO” STAND FOR, OR 
REPRESENT?

I was searching for a name that 
combined the concepts of new, and 
video, and streaming and through 
some online research and creative 
spelling, I found that Nuvyyo.com 
was available and the name was born. 
Meanwhile the Tablo product brand 
evolved from strategic branding 
discussions around the name Nuvyyo, 
TV, Tablets, and our touch-screen 
interface. We wanted it to be friendly, 
approachable and fun. We also loved 
the fact that the phonetic twin of Tablo 
(Tableau) literally means “picturesque 
grouping of objects” which represents 
our user interface as well.

Q: WHAT MAKES NUVYYO’S 
MOST RECENT DEVELOPMENT, 
TABLO, STAND OUT FROM THE 
COMPETITION?

Tablo is a next-generation DVR that 
plugs into an HDTV antenna to capture 
free, local HDTV broadcast programs 
including news and sports within the 
US and Canada without the expense 
or commitment of cable or satellite 
contracts. Unlike traditional DVRs that 
are connected to one TV, Tablo does 
not feature an HDMI connection. Tablo 
connects to your home network using 
WiFi or Ethernet to stream content 
to any connected device inside your 
home or anywhere you have internet. 
For streaming content to big screen 
TVs, Tablo lets consumers choose 
the HDMI interface device that best 
meets their personal preferences 
and content choices. Over 16 million 
U.S. households already own a Roku, 
Chromecast or AppleTV; Tablo was 
designed to take advantage of these 
economically attractive device options 
rather than requiring consumers to add 
yet another proprietary set-top-box to 
their increasingly crowded entertain-
ment centres.

Q: HOW DID THE IDEA FOR TABLO 
COME ABOUT?

Tablo was an evolution of our first 
product, the JetstreamHD, a hardware 
device that lives on your home network 
and streams all of your content (music, 
movies, photos and live TV) from your 
home to your iPad over the internet, 
wherever you are. When we added TV 
to the JetstreamHD, we were shocked 
by the quality and the quantity of free 
HDTV that was broadcast by every 
local station in North America.

http://nuvyyo.com
https://www.tablotv.com/
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GRANT’S TOP 3 PIECES OF ADVICE  
FOR ENTREPRENEURS
1. Think big. Think disruptive. All too 
often, Canadian companies’ vision of 
success is not as grand as that of our 
American neighbours. To truly compete 
on a global scale, you mustn’t settle for 
viability, you must aim to disrupt your 
industry with innovative/inventive solu-
tions that not only go beyond what the 
competitors offer, but beyond people’s 
expectations entirely.

2. Be patient and persistent. Don’t 
expect overnight success. Persistence is 
a key requirement for any entrepreneur.

3. Evolution happens. Adaptability can 
mean the difference between a dead-end 
and a new opportunity. Don’t be afraid 
to change your strategy based on what 
you have learned.

I recognized that there was an opportunity to apply the same technology 
that delivers the intelligent streaming capabilities of JetstreamHD to this 
free HDTV content received through an ATSC Antenna. That’s when I chose 
to pivot the company to focus exclusively on delivering the best possible 
experience for watching and streaming live and recorded HDTV via a Netflix-
style interface on tablets, smartphones and Smart TVs. Since then, Tablo has 
gotten excellent reception from industry experts and consumers alike and 
it’s earned its place as a compelling option within an already competitive 
marketplace that includes the likes of TiVo and ChannelMaster.

Q: NUVYYO WAS RECENTLY RECOGNIZED BY FORBES AS ONE OF THE 
TOP 10 COMPANIES DISTURBING THE TV INDUSTRY. HOW DID YOU 
AND YOUR TEAM FEEL ABOUT THIS RECOGNITION?

Obviously we were thrilled to be recognized as a disruptive company in an 
industry dominated by very large multi-nationals. We felt especially proud 
to be the only Canadian company included in the list.

Q: WHAT’S NEXT FOR NUVYYO?
The Nuvyyo team will be in Las Vegas, exhibiting at CES (the largest 
Consumer Electronics trade show in the world) in January demonstrating 
Tablo and launching some new product features as well as an enhanced 
Whole-Home DVR experience that you can’t even get from your cable or 
satellite providers. Stay tuned.

Email: iron@krten.comironkrten.com

Yes,
we do 
security.

Most Software   
Gets Hacked

 The Internet of Things is coming, but most companies 
 aren’t even thinking of security, let alone implementing it. 
 Unfortunately, they’re waiting until they get hacked.  And 
then they’re in trouble. It could be as simple  as leaking 
a password or content. It could be as  devastating as a 
critical infrastructure failure.

I’ve been working on security for embedded devices  by 
analyzing the current weaknesses, and coming  up with 
innovative solutions to prevent attacks from  succeeding. 
This involves working with leading  software security 
experts in creating formal attack  trees, evaluating security 
threats, and mitigating  them. Security through obscurity 
has never been  a viable defence in the past, and it is 
certainly  not acceptable today.

By acting now, I can help you analyze the threats  already 
present in your software. I can holistically  strengthen the 
protections of both your software  and hardware against 
the sophisticated attackers  that are out there. I can help 
ensure that your product  isn’t on the agenda of next 
year’s Blackhat /  Defcon conference — let someone else 
have that  dubious “honour.”

You need someone to make sure your security is viable, 
 and fix it if it isn’t. I can help. Contact me today to find 
out how.

Rob Krten is the founder of Iron 
 Krten Consulting. He has over   
20 years experience in diverse 
 software development
environments, such as realtime  
 software systems, high-availability
infrastructure components,   
software security and integrity.
He is the author of three books   
on the QNX® realtime operating   
system, as well as dozens of   
technical articles.  

Visit him at the Iron Krten website   
or via LinkedIn.
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KICKING OFF THE NEW YEAR, THE KANATA NORTH 
BIA CONTINUES TO EXPERIENCE TREMENDOUS 
GROWTH AND SUCCESS FOR THE COMMUNITY:

HIGHLIGHTS FROM THE ANNUAL 
GENERAL MEETING

By JS Communications

The Kanata North BIA continues to 
experience tremendous growth as 
it moves into 2015, according to a 
presentation at its Annual General 
Meeting in November.

“We continue to work hard to repre-
sent and advocate for our members, 
and to make Kanata the best place 
to live and do business,” said Jenna 
Sudds, Executive Director, Kanata 
North BIA.

Founded in 2012, the Kanata North 
BIA has made significant achieve-
ments in representing the area and 
its businesses:

2014 MARKETING HIGHLIGHTS
• Earned $15,000 in sponsorship and 

advertising revenues

• Launched the “Keep it local!” 
campaign with four weeks of 
advertising in the spring and 
early winter, featuring eight 
local companies in The Kanata 
Kourier-Standard

• Acted as a supporter / partner to 
several leading events, including 
the West Ottawa Board of Trade 
Awards Gala, Lumière Gala, 
Startup Day on the Hill, and many 
others

• Began production of the popular 
monthly digital magazine, The 
Kanata Networker, sharing local 
stories and helping to bring the 
community together

• Produced the first-ever Kanata 
North Attraction Video—profiling 
what a fabulous place this is to 
live, work and play

BUSINESS HIGHLIGHTS
• Received $16,600 in grant money 

won from the City of Ottawa

• Hosted a tour of delegates from 
the International Downtowns 
Association for a tour of Kanata 
North

• Hosted 26 Chinese delegates 
from Shanghai on a tour and 
information sharing session

• Mentored a fourth-year University 
of Ottawa Commerce student 
through the Connexions program

• Produced a Business Guide 
Brochure that provided a map and 
listing of every business in the 
area

• Produced a 10-page Attraction 
Booklet. This booklet is intended 
for business investors and talent, 
and highlights why they should be 
located in Kanata North

Members of the KNBIA Board of Directors 
make their vote at the Annual General Meeting 
on November 26, 2014.

The Brookstreet Hotel’s mascot, Buzz, stopped 
by one of the Community Hub Lunch Parties 
thrown this summer.

The new Kanata North branded sign installed 
this summer, visible from March Road. 

http://jscommunications.ca
http://www.kanatanorthbia.ca
http://www.kanatanorthbia.ca/launch-of-new-kanata-north-video/
http://www.kanatanorthbia.ca/launch-of-new-kanata-north-video/
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• Grew the “@KanataNorthBIA” 
Twitter following from 438 to 1024

• Acquired a TEDxKanata license; 
the first event is planned for  
March 26, 2015

• Restored over 30 light standards 
in need of desperate repair, and 
removed over 20 acts of graffiti 
from the area

2015: GOALS AT A GLANCE
In order to plan a strategic way forward 
for the coming years, the Kanata 
North BIA undertook a compre-
hensive strategic planning process, 
which included a focus group, Board 
input, and one-on-one interviews with 
numerous stakeholders. 

Using this input, the BIA has identified 
several milestones that the organi-
zation plans to undertake over the 
coming year. These goals include:

Re-Branding Kanata North
The Kanata North BIA will continue 
to share the story of the local busi-
ness and tech community with pride 
and build the brand of what was once 
referred to as Silicon Valley North. This 
will include pursuing strategic media 
coverage to build awareness for the 
success and innovation of Kanata 
North, focusing first on strengthening 
regional awareness, then provincially 
and nationally. 

Providing Valuable Networking 
Opportunities
The Kanata North BIA plans to expand 
local networking opportunities to 
forge stronger ties with the community. 
These will include more sector-specific 
professional events, the continuation 
of general networking evenings on a 
quarterly bases, and more.

Further Integration with  
Universities / Colleges
The Kanata North BIA plans to continue 
to build upon relationships with key 
contacts at the University of Ottawa, 
Carleton University, and Algonquin 
College to improve their access to 
local companies and their resources 
in engineering, innovation and design, 
and business skill development.

The BIA recently accepted an offer 
of support from the Telfer School of 
Management at U of O in support of 
the BIA’s talent initiatives. Telfer has 
agreed to provide support two days 
a week for three months. Richard 
Clayman, Executive in Residence, will 
work closely with the BIA, helping to 
identify training needs, and create 
better linkages between the universi-
ties and the local business community. 

Not-for-Profit Corporation
The current business structure of the 
Kanata North BIA limits its ability to 
successfully apply for some federal 
and provincial grants. In order to maxi-
mize effectiveness in this area, the BIA 
will undertake a full examination of the 
benefits and costs of creating an addi-
tional not-for-profit entity.

Economic Impact Study 
The Kanata North BIA plans to under-
take an Economic Impact Study (EIS) 
over the coming year. The EIS provides 
a quantifiable and economically sound 
method for determining the relative 
contribution of the Kanata North busi-
ness community to the City of Ottawa’s 
economy. It would help to build under-
standing of the current local economy, 
as well as provide insights for planning 
for any future economic challenges 
and opportunities.

Gap Analysis of Kanata North
The BIA would like to launch a gap anal-
ysis of Kanata North to contribute to a 
better understanding of the strengths 
and weaknesses in the market, which 
would better equip the KNBIA and 
the business community to develop 
competitive responses / actions.

A gap analysis consists of:
• Listing of characteristic factors 

of the present situation (such 
as attributes, competencies, 
performance levels) 

• Listing factors needed to achieve 
future objectives 

• Highlighting gaps that exist  
and need to be filled

CEO Advisory Group 
The Kanata North BIA hopes to engage 
more CEO-level business leaders in 
local organizations, seeking out their 
expertise and support for strategic 
initiatives. Assembling an advisory 
group would serve this purpose, 
and strengthen the BIA’s mission in 
providing tangible value.

Continued Advocacy
Continuing its efforts of previous 
years, the BIA will advocate on behalf 
of the local business community on 
areas of concern. The BIA will regu-
larly consult with local businesses and 
proactively identify issues. 

LONG-TERM DRIVE
The Kanata North BIA’s long-term 
priorities include the creation of an 
Innovative Hub community working 
space, a Political Action Committee, 
and an open doors initiative (a one 
or two day event, allowing the busi-
ness community to visit other local 
companies). Also, as relationships 
with Ottawa’s universities and colleges 
develop via upcoming partnerships, 
the BIA will be evaluating the possi-
bility of creating a presence for these 
educational institutions in Kanata 
North.
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http://www.tedxkanata.com
http://www.twitter.com/tedxkanata
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Q/A CORNER

DARRELL WELLINGTON,
HARDWARE R&D MANAGER, SYNTRONIC

Syntronic is a global design house 
founded in Sweden in 1983. Syntronic 
specializes in electronics and elec-
tro-mechanics, supporting its customers 
throughout the development process. 
Since its founding, Syntronic has 
expanded to include multiple locations 
across Europe and Asia. However, the 
grand opening of Syntronic Research 
and Development (R&D) Canada at 555 
Legget Drive marks the first Syntronic 
location in North America—a very 
exciting development for both the 
company and the Kanata Research Park. 
For the occasion, we asked Syntronic 
Hardware R&D Manager Darrell 
Wellington a few questions.

Q: WHAT DOES SYNTRONIC 
SPECIALIZE IN?

We focus on customers in the telecom, 
wireless, defence, med-tech, industrial, 
and automotive industries. We don’t 
develop many of our own products—
any intellectual property we invent while 
we work on our customers’ products is 
transferred to our customer. Syntronic 
offers hardware development, soft-
ware development, manufacturing, 
test system development and support, 
as well as aftermarket support. There 
are not many competitors that can 
compete with the breadth and depth 
of our offering on a global scale.

Q: WHAT DOES YOUR ROLE IN THE 
COMPANY ENTAIL?

I was the first Canadian employee of 
Syntronic, officially starting with the 
company on August 25th, 2014. My role 
as Hardware R&D Manager is to come 
up with creative proposals and solutions 

to help Syntronic customers to develop 
and produce their products. I focus on 
the customers’ particular challenges, 
which could include shorter time to 
market, higher quality, lower cost, and 
/ or improved performance. My team 
includes wireless designers, digital 
designers, analog designers, project 
managers, configuration managers, 
verification specialists, and more.

Q: WHAT PROMPTED THE NEW 
CANADIAN SYNTRONIC FACILITY?

This is the first Syntronic R&D site in 
North America. In order to offer our 
customers global support we needed 
to create a North American presence. 
Having offices in Europe, Asia, and now 
North America allows us to cover the 
major time zones. We have been doing 
business in the United States as well 
as Brazil but supporting it through our 
offices in Sweden. When we discussed 
our plan with some key global customers 
they thought it was a great idea as 
it allows us to support them locally, 
around the globe. We plan to support 
future work in North and South America 
through our office in Kanata.

Q: WHAT WILL BE THE FUNCTION OF 
THIS NEW FACILITY?

From our Canadian location we offer 
turnkey product development and 
onsite consultants. We can work with our 
customers’ teams onsite, or work from 
our office and state of the art labora-
tory performing hardware and software 
development.

Q: WHAT IS THE MAKEUP OF YOUR 
SYNTRONIC TEAM, AT THIS STAGE?

We currently have 30 employees at our 
Kanata location. We have a very strong 
design and verification team, and collec-
tively, we have extensive experience in 

telecom, wireless and defense. Our 
office has space for up to 70 employees 
and we are targeting to grow our team 
to around 60 by the end of 2015.

Q: WHAT ARE THE FUTURE PLANS 
FOR SYNTRONIC CANADA?

In the short term, we are growing 
our software development team. At 
Syntronic we look for employees with 
a wide range of experience. We plan 
to increase our hardware team with 
more junior design and verification 
members. Most importantly, we plan to 
work and partner with more local and 
global customers. We are looking for 
opportunities to quote competitively 
on new business and earn more good 
references.

Q: WHY WAS KANATA THE IDEAL 
PLACE FOR SYNTRONIC TO 
LOCATE ITSELF?

Kanata was the ideal place for Syntronic 
due to the high concentration of talented 
potential employees as well as being 
a location for some of our key global 
customers and many other potential 
customers in the industries we focus 
on. Canadian culture is very close to 
Swedish culture, which made the initial 
startup easier. Our Kanata location will 
also make any future expansion into the 
rest of Canada and the U.S. a smaller 
step.

Q: ANYTHING EXTRA YOU WOULD 
LIKE TO SHARE WITH READERS?

I would encourage your readers, if they 
are developing any kind of electronic or 
electro-mechanical products, to contact 
Syntronic. We can help everywhere from 
idea to finished product and beyond. I 
can be reached at dawe@syntronic.com.

Ribbon cutting at the grand opening on 
Syntronic R&D Canada, December 4, 2014. 
Left to right: Jack Maclaren, Ambassador for 
Sweden to Canada Per Sjögren, Hans Molin, 
Marianne Wilkinson, Jim Watson, Thanh Hua.

Syntronic R&D Canada team members. Left to 
right: Art Levo, Charles Lalande, Thanh Hua, 
Raman Sharma, Lan Qiu and Ben He.

Display from Syntronic’s open house on 
December 4th, 2014, showing some examples 
of Syntronic’s past projects. 

http://www.syntronic.com
mailto:dawe@syntronic.com
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HOLMES & BRAKEL BUSINESS INTERIORS: 
CREATING DYNAMIC WORK SPACES IN THE 
OTTAWA REGION FOR OVER 15 YEARS

By JS Communications 

Since opening its doors in Kanata 
in 1998, Holmes & Brakel Business 
Interiors has remained committed 
to delivering quality products and 
services, allowing the company to 
work with some of the most repu-
table businesses and organizations in 
Kanata and the greater Ottawa region. 

“We are right in the hub of the IT sector 
in Kanata, which means a great deal 
of office space to use our expertise,” 
says Kristin Olsen, General Manager, 
Holmes & Brakel Business Interiors. 
“Not only that, but all of our compet-
itors are in the east end, making this a 
prime, strategic location for us.” 

Holmes & Brakel is an innovative 
full service contract office furniture 
supplier with over 35 years of success 
and stability. 

“When opening its doors in 1975, the 
decision was made to choose Pick-
ering, Ontario as Holmes & Brakel’s 
headquarters with the vision to 
become a contract interiors business 
that would work with clients on a local, 
national, and international scale,” says 
Olsen. In 1980, the company took a 
step forward, establishing itself as a 
wholly owned independent installa-
tion and service company to satisfy an 
increasing demand for quality office 
furniture installation by providing well-
equipped, trained crews of installers 
who could handle large projects in a 
professional manner. 

“Today, Holmes & Brakel has devel-
oped into a mature and profitable 
company, with locations across North 
America,” says Olsen. “We are focused 
on servicing all industry sectors, and 
we represent some of the finest office 
furniture manufacturers in the region.”

“Our multiple locations, installation 
services, project teams and network 

has set us apart from our competition 
over the years,” she adds. “We have 
developed strong and longstanding 
relationships with our clients—a testa-
ment to Holmes & Brakel’s success.” 

Within Ottawa, Holmes & Brakel has 
worked on many notable projects, 
including Algonquin College ACCE 
Building and Student Commons, ZTE, 
and Statistics Canada. 

“One of my favourite projects has 
been working on the Algonquin 
College Bookstore. We were able to 
supply everything from shelving and 
custom display cases, to mannequins,” 
says Robert Carreau, Senior Account 
Executive, Holmes & Brakel Business 
Interiors.

The Algonquin College Connections bookstore, outfitted and installed by Holmes & Brakel Business Interiors.

Workspaces for ZTE Corporation, outfitted and 
installed by Holmes & Brakel Business Interiors.

http://jscommunications.ca
http://www.holmesbrakel.com
http://www.holmesbrakel.com
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TOP 3 FEATURES OF A GREAT OFFICE 
SPACE, FROM HOLMES & BRAKEL 
BUSINESS INTERIORS’ DESIGNER  
KAREN GRAVES:
Collaborative Lounge Areas: People are 
meeting and working more dynamically in 
today’s office. A typical workstation footprint 
is getting smaller but the need to meet and 
collaborate is getting larger, so by adding 
these collaborative spaces throughout the 
workspace, workers have opportunities to 
meet and collaborate. It’s a great way to 
promote good communication in the office 
and can also be used as a canvas to incor-
porate company branding and philosophy.

Ergonomic Workstations: At the end of 
the day, our bodies are designed to move, 
and our station should adjust accord-
ingly. Designing an ergonomic workstation 
promotes a healthy seated posture, by making 
the workstation completely adjustable to the 
user’s ergonomic requirements. Using height 
adjustable surfaces, positioning the screen 
off the desk with an adjustable monitor arm, 
adjustable keying surface and an adjustable 
task chair, are ergonomic solutions which not 
only provide the user with customized fit for 
a healthy working posture but also helps 
maximize the work surface space for each 
user. Height adjustable tables encourage 
standing instead of sitting while working, 
which prevents a lot of workplace injuries 
related to sitting at a desk for a prolonged 
period of time. 

Integrating Technology: Technology is here 
to stay and a great office space embraces 
this by integrating technology into its core 
areas. Boardrooms are now becoming intel-
ligent, facilitating the use of wireless devices 
for communication, providing audiovisual in 
the tables and walls. Whiteboards can now 
communicate, print and email. Presentation 
monitors can now wirelessly send and receive 
information from multiple devices such as 
tablets, iPhones and laptops. Employees 
can now all contribute to shared learning 
through the integration of technology and 
our spaces should support and encourage 
this to happen.

BIG BIKE RETURNING TO 
KANATA NORTH BIA IN 2015
Following a record turnout in 2014, the Heart & Stroke Big Bike will be 
returning to the Kanata North BIA region in 2015 and redoubling its 
efforts. Big Bike raises funds for the placement of AEDs (Automated 
External Defibrillators) in public facilities, and supports the life saving 
and life extending research of the Heart & Stroke Foundation. In 2014 
Big Bike Ottawa teams raised over $236,000.

Area Coordinator Jeff Larocque is planning not one but TWO ride 
days for the area. With 10 teams already registered to ride in 2015, 
it only makes sense. There are still many companies who have not 
experienced the thrill and team bonding that takes place aboard this 
29 passenger bicycle. 

On Wednesday, June 10 the Big Bike will be holding regular team 
rides every half hour starting at 10 a.m. from The Community HUB 
on Legget Drive. Last year’s Spirit Award winners QNX will be back, 
along with other returning teams from Mitel, Calian, Mead Johnson 
Nutrition, N-Able, Chartwell Kanata, and Honeywell. Newcomers to 
the ride will be Investors Group, and Modern Niagara, who signed up 
earlier this year for the Kanata ride.

A second date has now been added for an event to take place on the 
west side of March Road at a location to be confirmed for Thursday, 
May 28. Teams and community groups interested in registering for this 
event should contact Area Coordinator Jeff Larocque at 613-691-3289 
or jlarocque@hsf.on.ca

A Big Bike team consists of a maximum of 29 enthusiastic riders who 
agree to fundraise a minimum of $50 each. There is no registration 
fee to book a team. Rides are scheduled each half hour during an 
event day on a first come first served basis. Rides typically are 2.5km 
in length and will take only 17 minutes to complete.

For more information visit www.bigbike.ca or contact Area Coordinator 
Jeff Larocque at 613-691-3289 or jlarocque@hsf.on.ca

2014 Spirit Award winners QNX getting ready to roll! 

C:\\Users\\JM\\Documents\\Communicarium\\KNBIA\\JANUARY\\http\\www.bigbike.ca
mailto:jlarocque@hsf.on.ca
http://www.bigbike.ca
mailto:jlarocque@hsf.on.ca
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7 TIPS FOR MAKING MOBILE WORK
FOR YOUR BUSINESS
By Wanda Marie Thibodeaux

Business in the modern era demands that workers not be 
confined to offices—to collaborate and push sales, they 
must be able to communicate anywhere, anytime. The need 
for mobile devices in the corporate environment, therefore, 
has never been higher. To incorporate mobile technologies 
into your company without headaches or an exorbitant bill, 
keep these tips at the forefront of your game plan.

1. Do BYOD, but not without solid prep. In some busi-
nesses, it makes perfect sense to issue a specific Android or 
Apple device to employees, based on what the objectives 
and needs of the companies are. In many cases, however, 
a Bring-Your-Own-Device (BYOD) approach is much more 
cost effective, as it eliminates the need for businesses to 
pay for hardware. In addition, workers often have increased 
user satisfaction if they can use a device they’re familiar with 
and that is suited to their ergonomic needs. The caveat, of 
course, is that BYOD requires very clear, killer IT security and 
privacy plans, as there is much more complexity involved 
given the number of different devices and difficulty in moni-
toring or controlling user activity. Your policies should be 
both enforceable and simple.

2. Aim for cross-platform applications. There are two 
reasons to look for applications that work on both Android 
and Apple devices when setting up a mobile plan for your 
business. First, cross-platform apps enable you to imple-
ment a BYOD infrastructure, as you know the apps will 
work regardless of the OS your employees prefer. Secondly, 
even if you don’t adopt BYOD, cross-platform applications 
allow you to think long term and upgrade with ease. For 
instance, if you’re using an Apple device but find an Android 
one that better fits what your workers need, you can swap 
devices without needing to find different software that your 
employees would have to spend time learning.

3. Integrate apps where you can. If your employees 
constantly are having to copy and paste from one applica-
tion to another, they’re wasting time and costing you money. 
Try to find software that syncs together well with automatic 
updates or importing/exporting to eliminate this problem.

4. Make your mobile numbers known. If you’re going to 
embrace mobile technology, then really, truly embrace it 
and make sure that everyone who needs workers’ mobile 
numbers has them. The idea here isn’t to extend work hours 
with anytime calls, but rather to make sure that employees 
can come and go as they need to during their shifts without 
a loss of communication.

5. Accept the 
inevitability of 
evolution. Most 
mobile devices 
are dinosaurs by 
the time they’re 
just two years old. Subsequently, mobile isn’t going to be 
a one-time or leave it and forget it business investment. 
Rather, even as you try to find devices that will provide a 
good return for the time they’re in use, you must accept that 
mobile will have a high turnover. Pay attention to upcoming 
device releases and see which products seem to align 
best with the way you foresee your employees working. 
As you explore your options, remember that holding on 
to a specific series your workers like (for instance, iPhones) 
might hold you back if your company is going in a new 
direction that requires different apps or features. If you 
pick something new, lessen the pain of the transition with 
good training for your employees, and give them a little 
time to adjust before you start harping on their efficiency 
or productivity levels.

6. Tailor, Tailor, Tailor. Even though you might have heard 
about how great specific mobile devices or applications 
have worked for other companies, the reality is, your busi-
ness isn’t necessarily going to need what “the other guys” 
have. Do your homework and establish relationships only 
with vendors that let you customize your packages.

7. Think about where your data is stored. When you 
store data directly on a mobile device, most of what you’d 
do with that data—for example, emailing it to someone—
has to be done from that device. If you store data in the 
cloud, however, you can retrieve, change, save and share 
that information from any device that can access the cloud, 
giving you much more flexibility as you move in and out 
of the office. Be aware, however, that not all information 
is cloud appropriate. If the data is confidential or sensi-
tive, think twice, and encourage your workers to use only 
secured networks.

CONCLUSION
With the bulk of consumers using mobile to interact with 
businesses, and with the competitive market demanding 
that workers continue to communicate through the workday 
regardless of where they are, companies have to embrace 
mobile if they want to survive. These tips can’t guarantee 
a perfect mobile ride, but they can smooth it out and head 
off potential problems if you apply them well.
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Greco Kanata North
LIVE LEAN, LIVE FIT, LIVE WELL

CORPORATE RATES FOR 
KANATA BIA MEMBERS 

COME IN FOR A FREE WEEK TRIAL

100 SCHNEIDER ROAD, KANATA ON

TEL: (613) 591 - 0348 
EMAIL: kanatanorth@grecoleanandfit.com

FOLLOW US ON FACEBOOK AND
TWITTER @GrecoKNorth 

Kanata, Ontario
613-859-4000
info@silkwebsolutions.com

Web Design & Development
Website Maintenance
WordPress Training
Social Media
Email Marketing
Search Engine Optimization (SEO)
Salesforce CRM Integration & CustomizationSalesforce CRM Integration & Customization

www.silkwebsolutions.com



LEASING CENTRE Mon-Fri 9am-5pm, Sat-Sun 10am-5pm | After hours by appointment

 1145 Maritime Way, Kanata | 613.913.9555 | www.KanataLakesApartments.ca

LIVE CLOSE BY AND CARE FREE

CONNECT WITH US

... in Lepine luxury where every detail of your new home and every aspect of your daily 
experience has been designed to put your mind at ease. From keeping you connected to 
helping you unwind, Lepine’s tradition of excellence will exceed your expectations. Why 
settle for less when you can rely on Lepine to let you live the lifestyle you love? Enjoy the 
freedom to reserve now and move in later. Call and book your exclusive tour today!




