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experience brookstreet

Five Twenty Five Legget Drive | Ottawa Ontario K2K 2W2 
613.271.1800 | brookstreet.com   

/Brookstreet @ BrookstreetOtt

   276 four-diamond guestrooms  Modern conference & business meeting facilities
 Inspired cuisine at Perspectives Restaurant  Options Jazz Lounge with live jazz every evening

  Au Natural Spa  Flex Fitness Studio  Indoor and outdoor saltwater pools
  Zone 525 interactive games room  B Café serving Starbucks coffee

experience the marshes 

Three Twenty Terry Fox Drive | Ottawa Ontario K2K 3L1

613.271.3370 | themarshesgolfclub.com 

   The Marshes 18-hole championship golf course designed by Robert Trent Jones Jr. & Sr. 
 European PGA approved 9-hole short course, Marchwood  Modern meeting facilities

  Eclectic dining at Ironstone Grill  Jones Lounge for social gatherings  
 Enjoy Thirsty Thursdays with the Dueling Pianos

/MarshesGolfClub @MarshesGolfClubt
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ONTARIO BUSINESS ACHIEVEMENT AWARDS 
– SMALL/MEDIUM ENTERPRISE EXCELLENCE 
AWARD GOES TO… YOU.i!

Big congratulations to Jason Flick and his entire team. We 
are very proud of your accomplishments and thrilled to have 
you as part of our business community!

KANATA NORTH BUSINESS GUIDE BROCHURE 
AND ATTRACTION BOOKLET
This month the Kanata North BIA launched a number 
of new marketing materials for the area. The first is a 
new Business Guide Brochure. This brochure includes a 
business listing of all 508 companies located in the area 
along with a map. This brochure is available on request and 
it’s also downloadable from our website.

We are also thrilled about our new Attraction booklet. The 
book includes a description of the Kanata North area, the 
amenities available and an overview of the industries that 
are finding success in our business community. Likewise we 
have copies available on request and on our website.

WHAT’S
NEW
WHAT’S
NEXT

http://www.kanatanorthbia.ca/wp-content/uploads/2013/08/FINAL-Business-Guide-Brochure.pdf
http://www.kanatanorthbia.ca/wp-content/uploads/2013/08/Attraction-Book-FInal.pdf
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ENTREPRENEUR SPOTLIGHT

MARCO PAGANI, PRESIDENT & CEO, 
COMMUNITY FOUNDATION OF OTTAWA

Having worked at Nortel Networks 
and served as Chair and CEO of 
various successful start-ups, as well 
as leading several local charitable 
organizations, Marco Pagani is a 
seasoned senior executive in both the 
corporate world and Ottawa’s not-for-
profit sector. Marco entered the 
not-for-profit sector on a full-time basis 
in January 2014 by becoming the 
Community Foundation of Ottawa 
President & CEO. 

Established in 1987, the Community 
Foundation of Ottawa is a public, 
non-profit organization created by 
and for the people of Ottawa. It 
connects donors who care with 
causes that matter and serves as a 
trusted resource for addressing issues 
and leveraging opportunities in the 
community.

Q: WHAT ARE YOU LOOKING 
FORWARD TO MOST IN THIS 
ROLE GOING FORWARD?

Over my career, I’ve had the 
opportunity to travel the globe and 
this city is still always my favourite 
destination. Personally, I believe 
Ottawa is the most beautiful and 
generous capital city in the world, and 
that there is tremendous potential to 
create our own urban renaissance 
going forward through the fostering 

of partnerships and collaborative 
initiatives. That’s what excites and 
drives me as I look towards the future, 
and I couldn’t be prouder to be at the 
helm of an organization in a position to 
make a significant contribution to fully 
realizing that potential. 

Q: HOW WILL YOUR PAST 
EXPERIENCE IN BUSINESS AND 
TECHNOLOGY AID YOU IN THIS 
ROLE?

The three significant strengths I think I 
bring to this role lie in connecting dots, 
fostering innovation and cultivating 
change. 

I believe my past experience in being 
able to articulate a compelling vision 
that withstands the test of time, 
developing sustainable strategies that 
deliver on that vision, and creating an 
organizational culture and team that 
can achieve world-class results. 

That’s just as powerful in the not-for-
profit sector as it is in the business 
and technology space. I also feel 
that bringing together different 
perspectives always has the potential 
to help create innovative, sustainable 
solutions that address critical issues. 

Q: WHY DO YOU THINK 
PHILANTHROPY SHOULD BE 
PART OF EVERY CORPORATE 
CULTURE?

Corporations are made up of people. 
People care about people, and 
philanthropy has a powerful role 
to play in that equation. There are 
many ways this can happen, from 
contributing financial capital to social 
and intellectual capital. 

Q: WHAT IS YOUR ADVICE 
TO LOCAL COMPANIES 
LOOKING TO INCORPORATE 
PHILANTHROPY INTO THEIR 
MANDATE?

My first piece of advice is to definitely 
incorporate philanthropy into their 
business plans. Studies have shown 
that companies that are successful 
at this enjoy high rates of employee 
satisfaction and delight their 
customers, which together contribute 
to a very strong bottom line. 

Ways they can do this include 
working to align the achievement of 
successful business outcomes with 
doing good in the community. For 
example, if employee attraction and 
retention is a key consideration for a 
corporation, they should look for ways 
to engage their employees through 
their community investment. Because 
of its long history and community 
knowledge, the Community 
Foundation is uniquely positioned to 
advise and partner with companies 
seeking help developing their social 
responsibility plans.

Q: WHAT HAS BEEN ONE OF 
YOUR MOST MEMORABLE 
PHILANTHROPIC MOMENTS/
PROJECTS?

My strongest memory is actually from 
childhood. I grew up in a traditional 
Italian home and my parents used 
to own a gas bar/grocery store just 
outside of Ottawa where my younger 
brothers and I all worked from a young 
age. One of my earliest memories 
is of my mom giving customers 
who couldn’t make ends meet free 
groceries and gas, telling them to pay 
whenever they could. That left quite 
an impression on me and certainly 
helped shape what’s been a lifelong 
desire to give back to the community 
in which I live. 

http://www.cfo-fco.ca
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MARCO’S TOP 3 PIECES OF ADVICE TO ENTREPRENEURS: 
1. Apply a leadership paradigm that includes the creation of a strong, 
compelling vision, the associated strategy, and an organizational culture to 
deliver world-class results. It works equally well in both the for-profit and 
not-for-profit arenas, and holds true for start-up and more well-established 
businesses alike. 

2. One of the most important things I learned in my venture capital work is 
that your best bets are always on people, not necessarily ideas, products 
or services – so, people are key.

3. Being deliberate about identifying an organization’s value system and 
then living those values on a daily basis will always contribute to achieving 
better results.

Q: HOW CAN THE COMMUNITY 
FOUNDATION OF OTTAWA 
WORK WITH THE KANATA 
NORTH BUSINESS 
COMMUNITY?

Our vision at the Foundation is to be 
a most trusted partner to fulfill impact 
philanthropy that delivers positive, 
systemic and sustainable change 
in our community. As part of the 
implementation of that strategy, I look 
forward to working with the Kanata 
North business community in order 
to leverage our strengths to improve 
the quality of life for its residents while 
contributing to the area’s long-term 
business success.  

The Kanata Networker 
Advertise with us today and reach out to our 2 000+ subscribers 

Are you seeking any of the following? 
 Exposure to the Kanata North business

community to reinforce your presence and/or
to attract new clients

 Getting your job ads out to the right folks: the
incredible talent pool right here in Kanata

Our subscribers are: 
 Your clients – and potential clients
 Local business people, based in Kanata North
 Decision-makers, senior management and

board members
 Interested in technology and innovation in

Kanata North

In addition to our direct email subscribers: 
 Thousands access The Networker online
 Our online visitors are senior and junior staff –

perhaps your new team members!

What our current advertisers are saying: 
“This has been an invaluable tool for us. It enables us to 
reach our target market directly at an incredible price.” 

Start advertising 
now for as little as 

$85!

thenetworker@kanatanorthbia.ca
613-801-1069

Who is reserving space now?

Restaurant owners | Childcare facilities | Tier one tech firms | Human resources managers 

Reserve by 
December 16 to 

secure your space 
for 2015. 
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BENBRIA’S LOOP® HITS 1 MILLION 
USERS AND LANDS PARTNERSHIP WITH 
SANDALS RESORTS INTERNATIONAL
By JS Communications 

Benbria specializes in mobile dialog 
and insight solutions for large 
enterprises. Benbria has seen 
immense growth since its founding, 
continuing to enjoy 200% customer 
growth annually. The company 
recently celebrated hitting the one 
million user milestone with their Loop® 
solution, which enables brands and 
customers to better connect with one 
another. 

“In less than one year, more than 
one million global customers got in 
the loop with their brands to make 
requests and share their insights, 
suggestions and concerns regarding 
their experience,” says Tony Busa, 
Director, Marketing, Benbria. “Our user 
base will continue to grow by an order 
of magnitude as more customers 
continue to use Loop daily throughout 
their entire journey; as Benbria 
continues to win new national brands; 
and as we continue to innovate with 
new use cases across our key vertical 
markets.”

Benbria has also recently been chosen 
by Sandals Resorts International to 
enhance their customer engagement 
strategy and maintain their award-
winning reputation for providing the 
paramount luxury experience.

“Forward-thinking brands such as 
Sandals Resorts are continuously 
looking for new ways to improve 
the guest experience by proactively 
addressing issues before guests 
check out,” said Andrea Baptiste, 
CEO, Benbria. “With Loop, Sandals 

is driving real-time operational 
improvements so employees can act 
in the moment during a guest’s stay 
to improve their experience and drive 
lasting loyalty.”

LOOP® BY BENBRIA 
CORPORATION
Loop® is a mobile dialog and 
engagement tool that enables brands 
and customers to better connect with 
one another, delivered to customers 
through a software-as-a-service 
(SaaS) model on a secure and reliable 
cloud-based infrastructure. Loop 
promotes modern, smartphone 
conversations between brands and 
their customers via text, email, and 
‘live chat’ which is supported by 
powerful backend management, 
operational and reporting features. 
Engagement can be initiated by either 
the brand or the customer, resulting 
in increased satisfaction and loyalty, 
increased sales, and new revenue 
opportunities through up-sell and 
cross-sell.

“For instance, retail associates can 
reach out to customers through their 
preferred mobile channel – at any time 
throughout the journey – and delight 
them by engaging in private dialog 
that addresses their preferences, 
interests and desires. Likewise, using 
their channel of choice, customers can 
engage their preferred brands at any 
time throughout their journey to make 
a request, share a comment, provide 
a suggestion and give insight on their 
experience,” says Busa. 

Benbria has focused on real-time 
mobile customer engagement 
solutions, as this is becoming a central 
part of the customer experience, 
especially for brands looking to win 
over millennials and Gen Xers. 

“Benbria is addressing a big challenge 
in the market today. By and large, 
brands are being left out of the loop 
with their customers, with no chance 
to learn and proactively act on what 
they want, need and feel as their 
experiences unfold in real time,” says 
Ronald Richardson, Co-founder, Vice 

The Benbria team celebrates hitting 1 million users.

http://jscommunications.ca
http://www.benbria.com
http://www.benbria.com/press-release-sandals-2014-09-08.html
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President of Sales, Benbria. “Loop 
helps brands build stronger and 
more valuable connections with their 
customers by offering opportunities to 
connect through a variety of channels 
— for example, text messages, mobile 
web, e-mail, in-store kiosks.”

FOUNDING AND EVOLUTION
Benbria was founded in Kanata in 
2007. Sir Terence Matthews is the 
co-founder and Chairman of Benbria 
Corporation, through Wesley Clover. 
Benbria’s unique team harnesses 
the talent and skills of people from 
(at last count) 22 countries who can 
collectively speak 19 languages, and 
have professional experience with 
over 30 programming and scripting 
languages. 

After five years of selling emergency 
and mass notification systems 
to enterprise, universities and 
governments, Benbria decided to 
grow and pivot their business. 

“While still selling our Blazecast® 
emergency and mass notification 
system to large institutions such 
as Texas A&M University, Carleton 
University and University of Ottawa, 
we evolved our solution by focusing 
on our core strengths – connecting 
people anywhere, anytime, on any 
device,” says Mason Du, Co-Founder 
and Chief Product Officer at Benbria. 
“We saw a huge need in the enterprise 
market where national retail, hospitality 
and restaurant brands needed to 
better connect with their customers 
throughout their journey before, during 
and after their experience.” 

A BRIGHT FUTURE
Benbria is strategically partnered 
with global leaders Verizon, Motorola 
Solutions and Mitel, providing them 
with scale and reach into Fortune 
1000 companies. They plan to 
continue to grow and pursue further 
partnerships.

“Benbria will continue to build 
strategic alliances and expand its 
partner ecosystem to increase its 
share of currently served markets 
and penetrate additional markets,” 
says Baptiste. “In the coming year we 
plan to announce large wins as the 
full value of Loop will be seen and felt 
in how global brands connect with 
their customers and engage them in 
ongoing conversations that will benefit 
the customer experience and their 
relationship with the brand. We’re 
excited about what we will be able to 
accomplish next year and beyond.”

Email: iron@krten.comironkrten.com

Yes,
we do 
security.

Most Software   
Gets Hacked

 The Internet of Things is coming, but most companies 
 aren’t even thinking of security, let alone implementing it. 
 Unfortunately, they’re waiting until they get hacked.  And 
then they’re in trouble. It could be as simple  as leaking 
a password or content. It could be as  devastating as a 
critical infrastructure failure.

I’ve been working on security for embedded devices  by 
analyzing the current weaknesses, and coming  up with 
innovative solutions to prevent attacks from  succeeding. 
This involves working with leading  software security 
experts in creating formal attack  trees, evaluating security 
threats, and mitigating  them. Security through obscurity 
has never been  a viable defence in the past, and it is 
certainly  not acceptable today.

By acting now, I can help you analyze the threats  already 
present in your software. I can holistically  strengthen the 
protections of both your software  and hardware against 
the sophisticated attackers  that are out there. I can help 
ensure that your product  isn’t on the agenda of next 
year’s Blackhat /  Defcon conference — let someone else 
have that  dubious “honour.”

You need someone to make sure your security is viable, 
 and fix it if it isn’t. I can help. Contact me today to find 
out how.

Rob Krten is the founder of Iron 
 Krten Consulting. He has over   
20 years experience in diverse 
 software development
environments, such as realtime  
 software systems, high-availability
infrastructure components,   
software security and integrity.
He is the author of three books   
on the QNX® realtime operating   
system, as well as dozens of   
technical articles.  

Visit him at the Iron Krten website   
or via LinkedIn.



8         THE KANATA NETWORKER

When beginning your search, try to determine 

which senior living option is best suited to your 

loved one’s needs. Visit different residences 

together to discover what retirement living has to 

offer, and be sure to inquire about care options 

and lifestyle programming. When you find the right 

place, you both will know it.

If you are exploring 

retirement living with 

a loved one, consider 

starting your search 

with Chartwell Kanata. 

To learn more, visit 

chartwell.com.

Once you’ve decided that your loved one may be 

suited for retirement living, starting the conversation 

can be difficult. 

Here are some tips on how to approach 
the topic with your loved one:

• Remain respectful of your loved one’s wishes

• Confirm that all final decisions will be theirs

•  Keep the conversation and any decisions focused  

on the positive benefits of having security, support 

and services available

•  Consider including other family members in  

the discussion

•  Don’t present research and recommendations 

during the preliminary conversation

Are you reAdy to discuss  
retirement living with A loved one?

Celebrating  
her seventh  
anniversary.
Jennifer howe, 
At chArtwell since 2007.
CHartwell.Com

Make us part of your story.

20 Shirley’s Brook Drive, Kanata
613-663-2967
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WHILE EXPERIENCING BUSINESS 
GROWTH, ICEBERG NETWORKS 
MAINTAINS A FOCUS ON GIVING 
BACK TO THE COMMUNITY
By JS Communications 

Left to right: Iceberg team members  
Vanajan Santhirarasa, Stephanie Johnson,  
and Glen Gower 

Iceberg Networks is a solutions 
provider for Governance, Risk and 
Compliance (GRC) technology, 
based in Kanata North. Though the 
company has experienced success 
over the past years, they have always 
maintained a balance between their 
business focus of delivering quality 
services and their philanthropic focus 
of giving back to their community and 
making a difference in people’s lives. 

THE COMPANY:  
SUCCESS AND GROWTH 
Iceberg was founded in Ottawa by 
David Pearson and Doug Carwardine 
in 2006. At the time it was a small 
management consulting startup 
that did enterprise risk management 
focused on IT. They have since 
grown to have an impressive client 
list, including TD Bank, Loblaw 
Companies Limited, and Sick Kids 
Hospital in Toronto. 

“Since our founding, we’ve expanded 
our services and our team. We 
now have close to twenty staff and 
consultants working on GRC projects 
for a variety of clients across Canada,” 
says Glen Gower, Marketing and 
Communications Consultant, Iceberg. 
“We help some of Canada’s largest 
companies get a better understanding 
of IT, Technology and Operational 
Risk, and how they can use that 
knowledge to achieve their business 
goals.”

Iceberg prides themselves on 
providing the newest offerings to their 
clients, and their business continues 
to grow. 

“Our ‘Centre of Excellence’ GRC 
program has really resonated with 
customers because we offer services 
that no other company in this industry 
is offering,” says Gower. “New 
opportunities have allowed us to add 
quite a few specialists to our team in 
the last 12 months and we hope 2015 
will be another year of growth.”

A FOCUS ON CORPORATE 
SOCIAL RESPONSIBILITY
Iceberg takes great pride in helping 
make a difference – both through their 
business developments and doing 
what they can to make people’s lives 
better.

“Our team really cares about making 
a difference in other people’s 
lives, whether we are working with 
customers, with colleagues, or in the 
community,” says Gower. “We were 
surprised at how many people are in 
need of emergency food – last year, 
390 families in Kanata asked for help 
from the Food Cupboard at Christmas 
alone. That’s a staggering number and 
we wanted to help.”

They give back to the community 
through different initiatives year round, 
but put a special focus towards these 
efforts during the holiday season. 

“It’s become a tradition for us around 
the holidays to find a way to give back 
and help people in our community. 
In years past we’ve helped local 
groups including the Ottawa Food 
Bank, Operation Come Home and the 
Ottawa Mission,” says Gower. 

This year, they will be contributing to 
the Kanata Food Cupboard’s annual 
holiday initiatives, including the Adopt-
a-Family program, where you’re given 
the opportunity to help a whole family 
with a Christmas hamper of food and 
gifts. 

“We want to support at least two 
families through the Adopt-a-Family 
program. We are also hoping to 
raise additional money to go towards 
the Angel Tree program and will be 
making a cash donation to the Kanata 
Food Cupboard as well,” says Gower. 
“Some of the funds raised this year will 
also go towards Operation Christmas 
Child, an organization that provides 
hygiene and school supplies for 
international children.” 

The company has always put a 
heavy focus on giving back in the 
community, and encourages all local 
businesses to do the same. 

“Smaller companies in Kanata like 
Iceberg can do a food and donation 
drive in the weeks leading up to the 
holidays. It only takes a few hundred 
dollars to put together one of the 
Christmas hampers, and it really 
makes a difference,” says Gower.

http://jscommunications.ca
http://icebergnetworks.com
http://kanatafoodcupboard.ca/adopt-a-family/
http://kanatafoodcupboard.ca/adopt-a-family/
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KANATA FOOD CUPBOARD’S ANNUAL 
ADOPT-A-FAMILY HOLIDAY INITIATIVE 
GETS HELPING HAND FROM KANATA 
NORTH BUSINESS COMMUNITY

OC Transpo “fill-the-bus” campaign, collecting 
food at grocery stores across Kanata.

Angel trees that are in various locations around Kanata. They are to assist people in  
buying gifts for our Christmas hampers.

By JS Communications 

The Kanata Food Cupboard assists 
approximately 250 families (1000 
individuals) every month, providing six 
days of food every 30 days to Kanata 
families who seek its assistance. In 
addition, it also runs special hamper 
programs at Easter, Thanksgiving and 
Christmas, and provides a Back-to-
School program in September. 

Their current program, special for the 
Christmas season, is called Adopt-
a-Family, which provides hampers of 
food and gifts to families in need in the 
community. 

“Last year we assisted 390 Kanata 
families, and we expect the need 
to be even greater this year,” says 
Marc Dumais, Board Chairman. 
“Unfortunately, the trend is towards 
increased need in our community. 
Year over year, our numbers have 
been increasing, and this trend 
is mirrored at food banks across 
Canada.” 

Though the Kanata Food Cupboard 
assists families all year round, the 
holiday season is a very important and 
busy time for them. 

“This is a very special time for families, 
but when budgets are tight, 
expectations can lead to much stress 

for households. It seems that costs for 
everything; food, utilities, gas and even 
toys are all going up, making it difficult 
for some families to make ends meet, 
especially at this time of year,” says 
Dumais. 

Through the Adopt-a-Family program, 
which directly assists families by 
providing them with hampers, the 
Kanata Food Cupboard team hopes 
to alleviate some of the pressures of 
the season, and ensure that all families 
can have an enjoyable Christmas, 
including all the fixings for a complete 
turkey dinner.

“Thanks to our caring and generous 
community, this is the time when we 
receive a significant portion of our 
annual food and fund donations. We 
raise almost 50% of our annual budget 
at this time of year, and a significant 
portion of our food inventory, which by 
this time of year is greatly reduced,” 
says Dumais. “Our community always 
supports us generously, and this 
is what enables the Kanata Food 
Cupboard to meet the need.” 

Many local companies, including Calian, 
are getting their employees involved 
to help out with the Kanata Food 
Cupboard holiday initiatives this year. 

“We will be providing two Christmas 
hampers this year, as we have been 

doing for many years, 
and this will be the 
second time that we 
are assisting with 
the deliveries,” says 
Kevin Ford, President, 
BTS Division, Calian. “Calian is 
headquartered in Kanata and the 
Kanata Food Cupboard is located 
in the same building. From our 
perspective, it just makes sense to 
contribute to such a valuable resource 
for the community.” 

In early December, OC Transpo runs 
a “Fill the Bus” campaign at local 
food stores, where individuals can 
donate food towards the Kanata Food 
Cupboard’s efforts. The Kanata North 
community can also contribute to the 
efforts of the Kanata Food Cupboard in 
many ways, such as adopting a family, 
running a food drive, volunteering 
their time, or donating funds. 

The Kanata Food Cupboard still 
requires more adult drivers to deliver 
hampers on Thursday, December 18. 
If you are interested, please contact 
volunteer@kanatafoodcupboard.ca. 

For further information on how you 
can assist those in need in your 
community this season, please visit 
the Kanata Food Cupboard website at 
www.kanatafoodcupboard.ca.

http://jscommunications.ca
http://kanatafoodcupboard.ca
http://kanatafoodcupboard.ca/adopt-a-family/
http://kanatafoodcupboard.ca/adopt-a-family/
mailto:volunteer@kanatafoodcupboard.ca
http://www.kanatafoodcupboard.ca
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Q/A CORNER

DAVE PELKEY, MANAGING DIRECTOR,  
ITEX ENTERPRISE SOLUTIONS

Dave Pelkey has been with Itex 
Enterprise Solutions for the past eight 
years. His role as Managing Director 
requires him to manage the strategy, 
activity and execution of Itex’s 
Enterprise Solutions business.

Itex Enterprise Solutions, based 
in Kanata North, specializes in 
solution development and cross 
technology integration. Focusing on 
IT infrastructure consolidation and 
optimization, they integrate industry-
leading technologies into solutions 
that increase performance and reduce 
costs for commercial and government 
customers. 

Q: WHAT DO YOU ENJOY MOST 
ABOUT YOUR ROLE? 

All of it! The development of solutions 
that bring our customers value – 
we endeavor through the use of 
technology to reduce challenges, 
increase productivity and savings for 
our customers. I also enjoy working 
with my team. They are a talented 
group of individuals that I have the 
privilege of working with every day. 

Q: HOW ARE ITEX PRODUCTS AND 
SERVICES DELIVERED?

Our strength is in the development 
of solutions by taking the best 
components from industry leaders 
and combining them into a solution 
that is unique and powerful. Based on 
this combination it is necessary that 
we have certified and experienced 
solution architects and engineers on 
staff to assist with solution design and 
deployment.

Q: WHICH ARE SOME OF 
ITEX’S MOST INTERESTING 
PARTNERS/CLIENTS, AND WHAT 
PRODUCTS/SERVICES DOES 
ITEX PROVIDE THEM WITH? 

Many of our largest customers 
are based in the public sector, so 
we can’t mention them by name. 
However, the technologies that we 
build our solutions on are in the area 
of Virtualization, Wan Optimization 
and Hyper Converged Infrastructure. 
Combining these technologies 
provides solutions for multiple areas 
such as Branch Office Consolidation, 
Virtual Workspace, Software Defined 
Enterprise, and Cloud (Public, Private 
or Hybrid) access.

Q: WHAT MAKES ITEX STAND OUT 
FROM COMPETITION IN THE 
INDUSTRY? 

We have deep focus and investment 
in three areas of technology that we 
believe are keys to the future of the 
data center and end user computing. 
We realize that we cannot do 
everything but we also believe we can 
achieve a leadership position in the 
areas that we invest and focus on. Our 
solutions are unique and differentiate 
us from others in the IT space.

Q: WHY IS KANATA NORTH THE 
PERFECT SPOT FOR ITEX TO BE 
LOCATED? 

Kanata North is an excellent location 
to facilitate our growth. KRP has 
done an excellent job at providing 
A-class facilities for our company to be 
successful.

Q: WHAT’S ON THE HORIZON FOR 
ITEX? 

We have recently combined our 
business with a Toronto-based 
company that is a leader in Managed 
Print. This offering will be extremely 
complimentary to the solutions we 
currently provide and our drive to  
bring customers value.

http://www.itex.ca
http://www.itex.ca
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Last Christmas, 390 Kanata families came to the Kanata Food Cupboard 
in need of food and gifts for the holidays.  

 

Help us, help them.  
 

Please consider adopting a local family or making a cash or food 
donation.  

 

Help make this holiday season merry for all.  

Spread some joy this 
holiday season.  

www.kanatafoodcupboard.ca 
adopt@kanatafoodcupboard.ca 
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N-ABLE BY SOLARWINDS’ EXPERTISE 
EARNS THEM TOP HONOURS FROM 
LEADING IT CHANNEL PUBLICATION

By JS Communications 

N-able by SolarWinds is an 
international company headquartered 
in Kanata. The company is among the 
world’s leading providers of complete 
IT management and automation 
solutions for Managed Service 
Providers (MSPs). 

N-able was recently announced as 
a winner in the Annual Report Card 
(ARC) by CRN, a leading IT channel 
publication. The 2014 win marks 
the first year CRN has recognized 
managed services as part of the 
prestigious annual partner survey.

“We are thrilled to be the first RMM 
provider to win and sweep the new 
‘Managed Services’ category in this 
year’s CRN ARC survey,” said JP 
Jauvin, general manager of N-able 
by SolarWinds, in a press release. 
“ARC represents the best of the 
best because it’s rated solely by 
those partners who do business 
with a vendor. It’s a peer/partnership 
measurement that others trust and 
cannot easily refute, making it all the 
more important and gratifying to our 
team at N-able.” 

AWARD-WINNING SOLUTIONS
N-able has a proven track record 
of helping MSPs standardize and 
automate the setup and delivery of IT 
services in order to achieve scalability. 

This reputation for quality has earned 
them many accolades. In fact, they 
have won more awards in the past 
five years than any other Remote 
Monitoring and Management (RMM) 
vendor. 

“IT today is about solving business 
problems, and it requires more 
than just stellar products. Solution 
providers are looking for vendor 
partners that embrace the IT channel, 
working with them hand-in-hand 
to meet their customers’ needs,” 
said Robert Faletra, CEO of The 
Channel Company, publisher of CRN, 
in a press release. “CRN’s Annual 
Report Card is the definitive word 
on who those vendors are, coming 
straight from the solution providers 
themselves.”

N-able’s Vice President of Sales 
Frank Colletti, and Channel Strategies 
Manager David Weeks were also just 
recently recognized by CRN as part of 
the 2014 list of “100 People You Don’t 
Know But Should”. 

“Being named to this list says a 
great deal about Frank and David’s 
leadership and accomplishments, as 
well as the partner advocacy both 
executives have achieved within the 
IT channel and throughout the MSP 
community,” says Jauvin in a press 
release. 

N-ABLE’S EVOLUTION
N-able was founded in 2000 in 
Kanata. With the acquisition of 
N-able by SolarWinds in May 2013, 
the company has continued to 
grow locally and internationally by 
embracing both companies’ strengths 
and specialties. This has included 
new product launches such as the 
N-central® 9.4 platform and the new 
Help Desk Manager (HDM), based on 
SolarWinds’ technology. 

“Leveraging SolarWinds’ expertise to 
capitalize on our strengths and deliver 
some of the industry’s most advanced 
capabilities to our worldwide partners 
has been a key objective of the 
acquisition and we’re pleased to bring 
HDM to market to drive growth and 
success for our MSPs,” said Jauvin in 
a press release.

Thousands of managed service 
providers use N-able solutions to 
deliver scalable, flexible, profitable 
managed services to over 100,000 
SMBs worldwide. With offices in 
North America, the Netherlands and 
Australia, N-able is 100 per cent 
channel-friendly and maintains strategic 
partnerships with Microsoft®, Intel®, 
IBM®, and CA® among others.

JP Jauvin, General Manager,  
N-Able by Solarwinds

David Weeks, Channel Strategies Manager, 
N-Able by Solarwinds

Frank Colletti, Vice President of Sales,  
N-Able by Solarwinds

http://jscommunications.ca
http://www.n-able.com
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LOCAL TECH EXPERT BRINGS 
PRODUCTHUNT TO OTTAWA

By JS Communications 

ProductHunt is quickly becoming a 
phenomenon in the tech community. 
ProductHunt was established out 
of Silicon Valley in 2013 as an email 
list unveiling new and interesting 
products. This email list has since 
grown to become a choice source 
for top innovators and investors in 
the tech community, hosting tens of 
thousands of subscribers. 

After being introduced to this forum, 
Solon Angel, Head of Product at 
Solink, has been working to bring 
this experience to the thriving tech 
community in the National Capital 
Region by organizing ProductHunt 
Ottawa Meetups. 

With the second Meetup coming up 
on December 3rd, we sat down with 
Solon to get the inside scoop on the 
process of bringing ProductHunt to 
Ottawa. 

Presentations at the first ProductHunt Ottawa 
Meetup on October 30, 2014, held at 
WorkShopX.  

BRINGING PRODUCTHUNT  
TO OTTAWA 

Q: HOW DID THE IDEA TO BRING 
PRODUCTHUNT TO OTTAWA 
COME ABOUT?

I was privileged in my community 
involvement to discover that quite a 
few cool apps were built in Ottawa. 
However, I felt that there was no 
venue for everyone to discover 
all the knowhow in the city. Two 
years ago, I considered launching 
a consultancy firm providing these 
types of services. However, once I 
heard about ProductHunt through a 
mentor and friend in San Francisco, 
I thought it was game changing and 
had the potential to help Ottawa 
companies gain awareness and 
visibility. I checked with Invest Ottawa 
to see if anyone had done something 
similar in the region, but it turns out 
there was nothing established. Soon 
after, I contacted the founding team at 
ProductHunt to get started.

The Travelabulous team presenting their new 
product. They are assembling a web and 
mobile experience that makes travel planning 
as much fun as the trip itself. 

Q: WHY DO YOU THINK IT’S 
IMPORTANT TO HAVE EVENTS 
LIKE THIS, ESPECIALLY IN 
OTTAWA?

It is critical! We are so busy with our 
day-to-day and pushing forward within 
our businesses that sometimes we 
can lose sight of the bigger picture. 
Coming together with others, hearing 
stories of hard work, design, and cool 
products can provide great inspiration 
for product makers and builders 
working on the next Shopify. I think 
there is great talent in Ottawa and it 
would benefit everyone if their work 
was shared – both successes and 
failures. 

Q: WHAT IS THE CORE GOAL 
BEHIND THESE MEETUPS? 

We want to discover cool products 
being made in Ottawa and ultimately 
build a local community with a strong 
sense of camaraderie. We hope 
it will benefit and inspire everyone 
in Ottawa to raise the bar while 

http://jscommunications.ca
http://producthuntottawa.com
http://producthuntottawa.com
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spreading awareness of ProductHunt at the same time. 
It is a great platform to receive feedback for product 
launches and increase visibility for global investors. There 
are already rumours of a successful product launch from 
Ottawa on ProductHunt that has resulted in discussions 
with top investors in the United States. I hope it’s true as it 
will send a strong signal that, as Harley from Shopify said 
in TechCrunch recently, “geography no longer controls 
your destiny in the tech world.”

Q: HOW DO YOU FEEL THE FIRST MEETUP ON 
OCTOBER 30TH WENT?

It was overwhelming! The energy in the room and 
interactivity between the speakers and crowd was really 
exciting. Talks over beers continued well into the night. We 
conducted a small survey afterward and found that people 
really enjoyed the Meetup. One attendee told us that it 
was “refreshing and insightful to hear how the early stage 
startups went from concept to working model, and the 
interactive format was really useful.”

THE FUTURE OF PRODUCTHUNT OTTAWA

Q: WHO WILL BE FEATURED AT THE DECEMBER 3RD 
MEETUP?

We are currently working on the line-up, but we usually keep 
that under wraps until last minute. For the next meetup, 
we’d like to focus more on a different perspective – the last 
time was about design, so we’re looking to invite a growth 
hacker for the next Meetup. You can visit our website to see 
the latest events. 

Q: ARE THERE PLANS FOR THIS TO BE A REGULAR 
OCCURRENCE? 

Absolutely the thought right now is every six to eight weeks. 
We are trying our best not to overlap with other key events 
in the region.

Q: HOW WILL YOU BE EVALUATING PROPOSALS FOR 
FUTURE MEETUPS? 

Guidelines are available on our website, www.
producthuntottawa.com, but a simple 15-minute chat with 
one of the team members to check if the pitch fits with the 
spirit of the Meetup works too!

Q: WITH SUCH A HIGH PROPORTION OF OTTAWA’S 
TECH SECTOR BEING BASED IN KANATA NORTH, 
DO YOU EXPECT TO FEATURE INNOVATION 
ORIGINATING FROM THIS AREA IN THE FUTURE?

Possibly! There are intrapreneurs, product managers, 
small development teams, and so many others working at 
disrupting their own organizations with cool new projects 
that we hope to welcome one day, ideally as a world 
premiere before launch!

Q: WILL THERE BE FUTURE MEETUPS HELD IN THE 
KANATA RESEARCH PARK? 

Although nothing has been confirmed, it’s very possible! 
We’re excited to learn more about the new products arising 
in Kanata and hope to one day have their developers 
attend a ProductHunt Ottawa Meetup to hear their stories, 
wherever that Meetup happens to be held. ProductHunt is 
without a space by design.

Q: ANYTHING YOU’D LIKE TO ADD?
We hope to connect even further within the community 
and help products made in Ottawa become even more 
prominent on the world stage! 

You can learn more about us at www.producthuntottawa.
com, join our Meetup group for updates, or connect with us 
on Twitter @producthuntott.

http://producthuntottawa.com
http://www.producthuntottawa.com
http://www.producthuntottawa.com
http://www.meetup.com/product-hunt-ott
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LEASING CENTRE Mon-Fri 9am-5pm, Sat-Sun 10am-5pm | After hours by appointment

 1145 Maritime Way, Kanata | 613.913.9555 | www.KanataLakesApartments.ca

LIVE CLOSE BY AND CARE FREE

CONNECT WITH US

... in Lepine luxury where every detail of your new home and every aspect of your daily 
experience has been designed to put your mind at ease. From keeping you connected to 
helping you unwind, Lepine’s tradition of excellence will exceed your expectations. Why 
settle for less when you can rely on Lepine to let you live the lifestyle you love? Enjoy the 
freedom to reserve now and move in later. Call and book your exclusive tour today!




